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Chicago Show Sales Over Week-End Top 200; 
20% of Total Sales Priced Above $1,800 








1932 Car- Truck Output 
Totaled 1,431,544 Units; 
December Was 109, 5A2 


Total for 1932 Falls 1,040,815 515 Units Short of Total 


For Preceding Year in Commerce 
Department Report 


car 


» 





Attendance Set at 40,000, Best 


Since 1929 Show, Says Reeves 


BIG NASH DEALER MEET 


j 


| SET FOR NOON TODAY 


| Hotel entities | ediiante tieail Attendance of 
Out-of-Towners, With Many More Coming 
For One Day Visits 


By WALTER BERMINGHAM 





Washington, Jan. 30.—Combined passenger and | Chicago, Jan. 30.—In line with the 
truck production in the United States and Canada (including | policy of a number of other manu- 


foreign assemblies from parts made in the United States) |facturers Nash Motors this year is| .o.siong 
|holding its dealer show meeting at 






Chicago, Jan. 30.—Retail sales featured the opening 
of the Thirty-third Annual National Automobile 


during December totaled 109,542 units, 


123,973 units in December, 1931, ac- 
cording to a report today by, the 
Bureau of Census of the Department 
of Commerce. This brings the total 
production for the year to 1,431,544 | 
units, as -compared with 2,472,359 
units during the entire year of 1931. 

Of the December production of 
109,542 plants in the United States 
accounted for 107,403, of which 
85.903 were passengers cars, 21.204 
were trucks and 291 taxicabs. The 


(Continued on Page 14) 


400 DEALERS WILL 
HEAR WILLYS TODAY 


Chicago, Jan. 30.- _More than four 
hundred Willys-Overland dealers in 
the Chicago and other Middle West- 
ern areas will hear the message of 
John N. Willys 
and other factory 
chiefs at their an- 
aual Chicago show 
luncheon. to be 
held tomorrow in 
the banquet hall 
of the Auditorium 
Hotel, where the 
company’s head- 
quarters are es- 
tablished and 
where an_ elabo- 
rate special ex- 
hibit of their 
held. 

President L. A. Miller will offi- 





John N. Willys 


(Continued on Page 4) 


DECEMBER CAR SALES 


LEADING NOVEMBER 


Detrvit, Mich., Jan. 30.—With re- 
ports from forty-four states already 
tabulated, sales of new passenger 
automobiles in December were run- 
ning slightly ahead of sales in the 
previous month, according to the 
weekly report of R. L. Polk & Co., 


1933 models is being | 


as compared with 
e—-- 


[HAY ADDED TON A.D.A. 
PROGRAM FOR TODAY 


Chicago, Jan. 30.—Preceded by a 
directors meeting in the morning, 
the annual convention of the Na- 
tional Automobile Dealers’ Associa- 
tion opened here this afternoon at 
the Medinah Athletic 
the chairmanship of President Floris 
Nagelvoort. 
| Special inierest centered about the 
talk of Carroll Rheinstrom of New 
York, merchandising specialist of | 
the Macfadden Publications, who} 


the subject of “What People Buy 
_— wae They Buy It.” 
eo s address appears 
in "til on page 5 
Others appearing on today’s pro- 
gram were Franklyn Hobbs, Chi- 
cago analyst; Herman A. Groth, 
Chicago, 
jliam H, 


Rankin Advertising Com- 


(Continued on Page 5) 


USED CAR STOCKS 


| 
' 





Chicago, Jan. 30.—A survey by the 
| National Used Car Market Report, 
\Inc., Blue Book and Red Book pub- 
| lishers, reveals that low used car in- 
ventories place dealers in a highly 
jadvantageous position to handle the 
growing new car demand. This was 
jannounced today by Thomas J. Hay, 
'president and general manager. 

“Used car inventories are today 
and the 


in a healthy condition, 
|prices are at their most attractive 
levels in history,” stated Mr. Hay. 


“This is the story based on reports 
reaching us from all sections of the 
country, and are further borne out 
by trips to many key cities for pur- 
poses of making first hand studies 





compilers of official automobile reg- 


istrations throughout the United | 
States. 
Total registrations of passenger 





(Continued on Page 10) 


of conditions. 

“For the most part the market in 
used cars was more active last year 
than that in new automobiles. 


(Continued on Page 3) 


Club under | 


addressed the assembled dealers on | 


OF FEDERAL GAS TAX 


vice-president of the Wil- | 


IN HEALTHY SHAPE: 





Local distributor 
| headquarters in- 
‘stead of in the 
form of a lunch- 
eon at a down- 
town hotel. The 
session is set for 
tomorrow at the 
| Nash Sales, Inc., 
}eStablishment, 
Street and Prairie 
Avenue, 

It is to be at- 
tended by most of 





E. H. McCarty 


(Continued on Page il) 


Washington, Jan. 30.—Opposition 
to the continuance of the Federal 
gasoline tax was 


Means Committee here Friday’ by | 
Pyke Johnson, vice-president of the 
National Automobile Chamber of 
Commerce. 


The brief was in part as follows: 


“This brief in opposition to the 
continuance of the discriminatory 
Federal excise tax on gasoline is 
d on behalf of the automotive 
industry by direction of Alvan Ma- 
cauley, president of the National 
Chamber of Commerce. It has the 
full support of our board of direc- 





(Continued on Page 10) 


WHERE TO GET 


AUTOMOTIVE DAILY 
NEWS 


DURING THE SHOW 


Show issues of Automotive 
Daily News are available free to 
all trade visitors at the Chicago 
Show at hotel newsstands, in the 
Press Room at the Coliseum, at 
your own booth or dealer meet- 
ing, or at 333 North Michigan 
Ave., telephone Andover 2400. 


N. A.C. C. ASKS REMOVAL) wnotesaiers: ana 


registered in a| 
brief presented before the Ways and | 


250 AUBURN DEALERS 














Show at the Coliseum, an official survey indicating that more 
than a hundred _cars had been purchased on Saturday and 


N.S. P. A. TO SPONSOR 
PARTS CONGRESS IN 


CHICAGO NEXT NOV. 


Chicago, Jan. 36.—A National Parts 
Congress, under the sponsorship of 
the National Standard Parts Asso- 


the factory offi- | ciation, will be held in the Stevens 


early in November. 

This announcement, which has 
been awaited with interest by the 
manufacturers of 
| automotive parts, tools, equipment, 
materials and accessories, is made, 
following the meeting of the N. S. P. 
A. board of directors in Detroit on 
January 26. 

The idea of a parts congress, it 
|is reported, evolved from the sug- 


Hotel, Chicago, 


(Continuued on Page 8) 


AT. TODAY'S LUNCHEON 


Chicago, Jan, 30.—W. H. Beal, 
president of the Auburn Automobile 
Company, will be the headline speak- 
er at the company’s luncheon to- 
morrow in the Stevens Hotel, to be 
attended by approximately 250 deal- 
ers and their salesmen from 
throughout the entire Central West. 

Pending the address of Auburn’s 
chief executive, N. E. McDarby, 
vice-president in charge of sales, 
will introduce officials of the com- 
pany and affiliated concerns, pre- 
senting each in turn to the dealer 
body.. 

Arrangements for the luncheon 
meeting have been placed in charge 
of Lloyd Johnson, general manager 
of the Auburn Chicago Company. 
Department heads from the factory 
are here for the show virtually in 
full force, 

The assembled dealers and a good- 
ly portion of the public are finding 
special attraction in a display at 


(Continued on Page 5) 
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FOR SHOW VISITORS—Automotive Daily News Editorial and Advertising Offices in Chicago: 
333 North Michigan Ave., Telephone Andover 2400 


ee ee *Sunday. 


Thirty-five buyers signed on the 
dotted line in the first hour of the 
exposition, following the opening 
Saturday afternoon. It is reported 
that 20 per cent, of this total hada 
retail price tag of $1,800 or more. 

The survey is being conducted by 
the Chicago Automobile Trade Asso-< 
ciation, exhibitors having been re- 
quested to report all sales at organi-< 
zation headquarters, and, it is be- 
lieved, in this manner a more or 
less accurate computation of busi- 
ness transacted during the eight 
days of the show will be available 
Saturday evening. 

Alfred Reeves, show manager 
morning estimated attendance 
the first two days at 40,000. This 
figure, he said, would be the bes¢ 
attendance since 1929. Similar re- 
ports of increased attendance come 
from General Motors, Chrysler and 
Willys-Overland hotel exhibits. 

Registrations at leading hotels in- 
dicate a liberal invasion of out-of- 
town visitors. Advance inquiries for 
accommodations were only fair, ac- 
cording to word from six of the 
popular hostelries, but there is rea- 
son to expect that many of the pil- 
grims to the show this year wiil 
spend only one day in Chicago, ob- 
viating the necessity for hotel reser- 


, this 
for 


(Contnued @n Page 2J 


AUSTIN WINS FAVOR 
AT SPECIAL EXHIBIT 


Chicago, Jan. 30.—Crowds around 
the Austin exhibit at 2211 South 
Michigan Ave. indicate the popular- 
ity not only of this bantam line but 
of the quest for low-priced transpor- 
tation, Youths of high school and 
college age find the models on exhi- 
tion most attractive. They climb is 
and out of the cars and are par- 
ticularly impressed by the gross 
mileage per gallon, Economic con- 
ditions have deprived many students 
of their motor transportation, and 
they see in the Austin the solution 


(Continued on Page 3) 
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The new show rules have permit- 
Attendance for the first two 
The reduced admission 
eharge of 55 cents, coupled with the new method of display, is expected to result in even heavier attend- 
ance later in the week as the result of word-of-mouth advertising. This mid-week attendance gain was 
one of the unique developments at the New York show 


A GENERAL VIEW of the Celiseum exhibit in Chica*o is shown above. 
ted many innovations in display, which has resulted in increased interest. 
days is reported 2s 40,000, which is said to be better than any year since 1929. 








Chicago Show Sales Top _ 
200 in First Two Days 


(Continued from Page 1) 


vations. Reduced rates on all rail- is one of the first great industrial 
roads entering Chicago for dealers! events of what promises to be a 
and buyers alike this year were ex-| great Chicago year,” read the state- 
pected to stimulate the out-of-town ment. “It is a $4,000,000 gift to this 
attendance. jcity. This represents approximately, 
Show visitors find more to interest according to the best authorities, 


SMITH TRANSPORTATION 
REPORT READY BY FEB. 15 


Washington, Jan. 30.—The report 
of the National Transporation Com- 
mittee, embodying, it is believed, 
drastic recommendations for virtu- 
llly a compkte reorganization of 
the transportation system, will be 
completed by February 15, it was 
declared yesterday by former Gov. 
Smith of New York, member of the 
committee. 

Although declining to divulge de- 
tails of the changes in the system 











them at this year’s show than ever|what the visitors will spend in| to pg ge ar gen - nap gee 
ie ‘ j - | tee, ~ Smith said that the repor 

before. In addition to the display | hotels, theaters, taxicabs, restau , 
rants and miscellaneaus centers of | WOuld cover the entire field of 


of cars in the most effective man- | 


ible, with chassis raised and | PUSiness. i 
sowly-moving to ‘allow observation “Looking at the show from the | buses and trucks as well as the rail 


; . - jn-|carriers, railroad. holding companies 
: rs | angle of what the motor car in >» 56 
from all angles, some manufacturers |dustry itself brings to Chicago in| and shipping. | 


are introducing motion picture pres- | ; : i has! 
: : : Fe | the way of business, it means the 
entations of their products; pretty | 1.46 of 15,000 mechanics, salesmen, ADDITIONAL EXHIBITORS 
TAKE SPACE AT CHICAGO 


girls are demonstrating the art of | demonstrators, porters, advertising 


transportation, which would include 


driving and the use of the many| 24 publicity men, executives, secre- 
modern refinements and conven- | taries and others necessary to the 
iences of the modern motor car and | chow the conventions it brings here,| Chicago, Jan. 30.—Additiona!l ex- 
other novelties lend a carnival spirit | the individual automobile manufac- | hibitors whose names were not in- 
and theatrical atmosphere to the | turers: exhibits at the hotels and the |Cluded in the original listing for the 
exposition. — | miscellaneous activities created by | Chicago National Show have becn 
This year’s show easily set a N€W | ih. exposition.” ‘ |anmounced by the show committee | 
“high” in mechanical offerings. Due Today is “Old Timers’ Day,” and|as follows: 
to a change of policy on the part of | many pioneers of the industry for-| Viscosity Oil Company, 1101 Wesé | 
the National Automobile Chamber | pathered for the event. A feature | 37th St., Chicago, Space No. 4, gal- 
of Commerce, manufacturers have | was the naming of the prize winner | lery; Chicago Automobile Trade As- 
been encouraged to devote part of | in the contest for “oldest automobile | sociation, Chicago, Ill., Space No. 
their space to these interesting sub- | jn the Middle West.” The selection | 62-63, gallery; Burns & Collins, 2532 
exhibits. was made by the committee consist- | Cottage Ave., Chicago, Space No. 40, | 
_ Business interests in Chicago are | ing of Alfred Reeves of the N. A. C.| gallery. 
giving more attention to the show|¢.: Lafayette Markle, president of 
this year than heretofore. President | the Chicago Automobile Trade Asso- 
George W. Rossetter of the Chicago | cjation; Thomas J. Hay, president 
Association of Commerce issued an|of the National Used Car Market 


OPPOSE ROAD FUND CUT 
Madison, Wis., Jan. 30. The | 
County Highway Committee Mem- | 


ee urging citizens to patronize |Report, and Herbert Trevellyan.| pers’ Association, in session with the 
the exposition. He made the enthu-|zone manager for Buick-Pontiac-| Wiscensin road school this week 


siastic statement that 75,000 persons 
were coming from out, of ‘he city 
to attend. 

“The National Automobile Show 


Oldsmobile Sales Company. James| passed a resolution recommending 
Levy, Buick dealer, Was also named | that the state emergency board have 
on the committee but was unable to} no power to reduce highway appro- 
serve on account of illness. priaticns out of the gas tax fund, 

re a and protested reductions already 
|made. A committee of five has been 
named to present their sentiments | 
to the Legislatuie. 




















AMSTERDAM SHOW 
Amsterdam, Holland, Jan. 30.—An | 
|automobile show, presenting Cars | 
| made in the United States, Great | 
| Britain, France, Belgium, Italy and 
| Germany, opened here today. 


-Cuicaco SuHow 
HEADQUARTERS 


CONTINENTAL 
AUTOMOBILE CQMPANY 


HOTEL STEVENS 
SUITE 2200 


* 
~Dealers Are Cordially Invited to Call— 





IeOOPe, 






















PRECISION 


BALL RVLLER 






|ing up in meeting and committing myself to the assertion 







SPARKS from "THE SHow 

























The Show Looks Good. 


® x - 


Sunday Visitors. 


* * 


Birthdays. 


A Salesman. 


* 


That S. A. E. Meeting. 





Chris Sinsabaugh—Detroit Editor | 











WO days of the Chicago show and I am predicting that 

the results at the end of the week are going to surprise 
those pessimists who had been anticipating anything else 
but While holding no brief for the hox office, I cannot 
help but put two and two together and realize that there 
really is a Santa Claus. 

Not only are the people turning out in goodly numbers 
to look over the wares of the industry, but sales managers 
tell me that their visitors are in a buying mood. I’m stand- 





that the attendance for the week either will beat last year 
or come so close to it as to leave a pleasant taste in the 
mouth. And sales are going to be so good that the brass 
hats are going back home to plan for a brisk spring business. 
The tea leaves tell us that. 


* * ” 

SUNDAY IN CHICAGO wasn’t half bad. The show 
attracted those with consciences who felt they must go to 
the Coliseum and finger the pulse of the public, while those 
who wanted to unlax went calling in the afternoon. Your 
commentator had two tea parties instead. The first was the 





| Sales Manager vanDerZee had mor 


very little about a great deal and} , 
| keeps knowing less and less about tnare — oer ae —— ae = 
more and more, until finally he tended the various functions, mean- 
knows practically nothing about |!M& that every one went somewhere 

everything,” is the way vanDerZee |S°™etime at least eure 
put it. te a | Hobnobbing with Varley Young 
JOHN A. C. WARNER, general and Roy Hayes of tha Getchell 
aoe a _ ts «XApernccy in their palatial suite at the 
| Congress, an outsider poked his nose 
SERY, jin the door and asked if any one 
Cc had a rope, which was interpreted 


ITER 


edd eed LES ta eA ath eel 































one thrown by Karl Frederick, president of Green, Fulton & 
Cunningham, the agency which functions on the Nash 
account. And here we rubbed elbows with Roy Peed, R. M. 
Rowland, John Palmer and Jim Boyd of De Soto: Jack 
Reeder, advertising manager of Cadillac; Bill Moffitt, of 
Campbell-Ewald, and sundry others, while the next port of 
call was the fireside of our own Bill Cotton, where we hob- 
nobbed with Bill James, George Johnston and Ed Schipper, 
of the Hudson outfit, and a Toledo aggregation made up of 
Bob Swiss, J. C. Goldrick and Bill Leininger of United States 
Advertising—they speak the Willys and Franklin tongues— 
and Frank Hakewil! of Roche-Williams & Cunningham, 
handling Studebaker, Rockne, Pierce-Arrow and Bendix. 
And then to the hotel and far into the night. 
* x od 


IT JUST SO HAPPENED that Sunday was the birth- 
day of two of the preminent figures in the automobile indus- 
try here for the show. One of them was Barney Oldfield of 
Plymouth—he must be at least 82, according to my figuring 
—and Bill James, sales and advertising of Hudson-Essex. 
I’d say Monsieur James is a perfect 36, guessing the age and 
comparing him with Oldfield. 

* * * 
NOT ON THE CALENDAR was; . 
the Dodge dealer luncheon cn Satur- | ™@nager of the Society of Automo- 


; 7 ; a a spr-| tive Engineers, is also stopping at 
day. It might well be called a sur the aacteaa os tania pag PE 
prise party, for it was put on at ~E _— é g 
the eleventh hour, and General | A. E. meeting tonight. Warner 


e| Just dropped in while I was ham- 
|mering out this column, with the 
It was a good speech he made, it | information that last week's annual 
and did a lot for the morale of the| meeting of the society, held in De- 
outfit, but the kick I got out of it | troit, broke all attendance records. 
was the definition of a salesman as| There were in the neighborhood of 
given by vanDerZee. | 1,500 registered, the greatest num- 
; ber at any S. A. E. meeting im the 


“A salesman Is a man who knows| >>". ry : 
|history of the organizatién, while 


than 200 of his retailers to talk to. 































by Young to mean that they are no 
longer jumping out of hotel windows 

they borrow ropes when they are 
| seriously considering suicide. 











CAR UPHOLSTERY ORDER 
OPENS WATERLOO, N. Y., PLANT 
Waterloo, N. Y., Jan. 30.—Orders 
for cloth for upholstering one of the 
popular makes of automobiles sent 















200 workers back to their jobs at 
the plant of the Waterloo Woolen 
| Mills, Inc., here today. Some de- 





} partments will operate both day and 
|night in turning out this order. The 
plant had been closed for several 
months, Should car sales continue 
with this manufacture the Waterloo 
plant will be kept busy for severa’ 
months, officials. said. -- 








BEARINGS 


AND THRUST 












Hotel. 


CHICAGO SHOW EVENTS 


TUESDAY, JANUARY 31 
THEATRICAL DAY 


12.00 noon—Reo Motor Car Company, dealer luncheon—Congress Hotel. 
12.009 noon—Auburn Automobile Company, 


ee yp anne RRR te nn oe Fe Ac er Cen 


a 
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dealer luncheon—Stevens 


12.00 noon—Willys-Overland Company, dealer luncheon — Auditorium 


12.15 p. m.—Central Lions Club—Hotel LaSalle. 


Speaker: Ottis Lucas, 


advertising manager, Studebaker Sales Corporation. 


12.39 p. m.—International Association of Auto Shew and Association 
Managers’ Luncheon—Medinah Athletic Club. 


12.39 p. m.—United Motors Service Luncheon—Red 


Palmer House. 


Lacquer Room— 


All day |—National Automobile Dealers Association, Convention with 


session | 


banguet in evening—Medinah Club. 


6.30 p. m.—Chicago Section Society of Autometive Engincers, dinner 
and meeting—Hotel Congress. 


WEDNESDAY, FEBRUARY 1 
AVIATION DAY 


All day| —National 
session | 


Automobile 


Dealers 
Medinah Athletic Club. 


Association Convention— 


THURSDAY, FEBRUARY 2 
WOMEN’S DAY 


All day| 
session f 


—G-nreal Motors Truck Corporation mceting—Hetel Stevens. 


FRIDAY, FEBRUARY 3 
SPORTS DAY 


All day| 
sossion | 


DODGE SALES INCREASE 
IN FINAL QUARTER ’32 


Detroit, Jan. 30.—The latest state- 
ment by A. vanDerZee, general sales 
manager of Dodge Brothers Cerpora- 
tion, in comparing November and 
December, 1932, retail deliveries of 
Dodge and Plymouth nassenger cars 


and Dodge trucks with deliveries 
made during the same two months 
of 1931, reports a 1932 increase of 
15.5 per cent. 


Even more favorable figures ap-| 


pear in a tabulation of factory ship- 
ments of Dodge and Plymouth pas- 
senger cars and Dodge trucks dur- 
ing the final quarter of 1932 
against the corresponding period of 
1931—where figures applying to the 
1932 quarter indicate the substan- 
tial gain of 35.3 per cent over the 
last three months of 1931. 


USED CAR STOCKS 


(Continued from Page 1) 


Therein lies the answer to the high- 
ly favorable condition of inventories 
at the present time. Thcse in the 
trade know that this 1s a point of 
advantage to them, particularly 
Since it places dealers in a posi- 
tion where their stocks of used cars 
enable them to handle the new 
car business in better shape. 

“The dealer body canrot afford 
to relax in their businesslike meth- 
ods of handling used car trades be- 
cause of depleted inventories. The 
mew car prices are lower and the 
used car trade-ins must refleet that 





as | 





—General Moters Truck Corporation meeting—Hotel Stevens. 


fact. Dealers with vision will keep 
this point in mind to strengthen 
their position and hold operations on 
a businesslike basis, 

“With inventories at low levels, the 
temptation may be to overtrade. 
Wise dealers will not yield to that 
impulse.” 


AUSTIN WINS FAVOR 
AT SPECIAL EXHIBIT 


(Continued from Page 1) 


of this problem 
family purse. 
The new series of Austin cars is 
on exhibition for the first time at 
the automobile show. Four new types 
have been added to give a wider 
range of bodies. These are the 
coupe-suburban, a new panel de- 
livery, a special business coupe and 
pick-up units. All of these are 
mounted on the standard chassis 
which is fitted with a high speec 


in respect to the 


| four cylinder engine. 


IN HEALTHY SHAPE: 


The new mode! is quieter than the 
preceding type, due to the use of a 
new oil-resisting rubber 
mounting, which completely insu- 
lates the engine from the frame. 


SAYS TECHNOCRATS OVERLOOK 


UNCERTAIN HUMAN FACTOR 
New York, Jan. 30.—Holding that 
the “gloomocrats” and the extreme 
optimists both fail to take account 
of the unpredictable factor in busi- 


ness, human conduct, the editor of 
Automotive Observations, published 
by the Commercial] Credit Company, 


says in the February issue that busi- | 


ness will be largely what we make 
it in spite of some of the so-called 
inexorable economic laws. 


—Austin— 


| Initial Cost $275 to $385. 


Operating Cost '!, cent per mile. 


FIRST 


Delivered Cost approximately 


50% less than nearest com- 


petitor. 


Non-Conflicting with Any Other Line 


Headquarters: 


Suite 2400, Stevens Hotel 


Factory: 
Butler, Pennsylvania 









engine | 


SILVER ARROW CREATES 
‘SENSATION AT CHICAGO 


Chicago, Jan. 30.—The sensation 
the 


| which the Silver-Arrow, start- 
lling streamlined 
product of Pierce- 
Arrow, created at 
the New York 
show is being re- 


j}peated this week 


| 
| 





at the Coliseum. 

From the first 

minute the show 

|was opened, the 
|Pierce - Arrow 

|booth has been | 


| crowded with peo- 
| ple, peering, pok- 
ing, examining and exclaiming over} 
this futuristic production of aj} 
usually conservative manufacturer. 
The Pierce-Arrow engineers say 
|frankly that the Silver-Arrow is 
| ahead of its time. They believe that 
| this car represents fairly accurately 
what will be the motor car in 1940. 
Speaking of the Silver-Arrow and} 
the reception it has had, Roy Faulk- 
ner, vice-president of Pierce-Arrow 
in charge of sales, made an inter- 
esting statement today. 

“We have only scheduled five of 
these automobiles, but even at the | 
price of $10,000 the interest has been 


Roy Faulkner 








! 


| , 











Available in two types—horizontal and 

vertical—for both kinds of installation. 

Instructions for cleaning the purifying 

element are embossed on casing and 
are always visible. 





AUTO EQUIPMENT 












so great and we have acquired so 
many prospects that it looks as 
though we would have to increase 
this number materially before the 
year is over. All of these cars are 
individually created, as each one is 
custom built to order.” 


BUFFALO SHOW SALES 
AND ATTENDANCE UP 


Buffalo, N. Y., Jan. 30.—Buffalo’s 
es thirty-first annual automobile show 
closed last Saturday night and was 


COOK COUNTY DEALERS cvs st Ssturday nin and was 
ELATED BY SALES GAIN) recent yea" Albert 


| Hertzog, show manager. 


according to 


Forty per cent. more. people pai 
Chicago, Jan. 30.—At the autemo- ' spite ate 


4 |} to enter the show this year than 
bile show today dealers generally ‘ : 
. : ._| last. General attendance at the 
were exulting over the increase in 
y show ran 10 per cent. greater than 
sales for January, as compared with | lest year 
‘ ; AST year, 
December. Saies oi automobiles in| _ les in tt hiet 
" | o31es 1e ugner price group 
‘ook co! have 2 
Cook county during the month ha were reported to be about 25 per 


spurted upward and are in excess of | cent. over last year, with sales in 
those made for January last year.;the lower group running about 30 
This is considered most significent| Per cent greater than last year. 

Sy the trade here and a hopeful Roy Justice, chairman of the show 
sign, since the retail sales of auto- committee, stated that the public 
mobiles have become a more imme- will never lose interest in motor cars 





diate barometer iaan factory out-| SO long as people wish to be trans- 
put ported from place to place rapidly. 
Car sales in Cook county were . ee 


2,176 for the first twenty days of] of 35.7 per cent. Im 1931 60,834 cars 
January, compared with 1,730 last | were sold in Cook county while in 
January, an increased of 25.7 per/ 1932 this had fallen to 33,768, a de- 
cent. The importance of this im-| crease of 44.4 per cent. 

crease is shown by comparison with Many of these sales may be at- 
December when total sales were 804| tributed to the new models and are 
cars, which compared with 1,251/ considered as proof that the courage 
cars for December, 1931, a decrease! of the people is returning. 


— _- — — —_ — 





@ The new combination air cleaner and silencer developed 
by Monroe is winning widespread approval. Already it is 
standard equipment on several cars. 

This new improvement is designed to clean the air pass- 
ing through the engine, and to silence any roaring or hissing. 
A new sound-absorbing material, developed after extensive 
research and experiment, deadens motor noises which for- 
merly escaped unchecked through the carburetor. 

The cleaning device is easily taken out by removing one 
nut on the end of the cleaner. It may then be washed in 
naphtha or gasoline, saturated with light engine oil, and 
readily replaced. 

Attractive in appearance, the air cleaner and silencer may 
be obtained in either horizontal or vertical design, accord- 
ing to the installation required. 

We will be glad to install the Monroe air cleaner and 


silencer on your test Cars. Write for details. 


MONROE 


COMPANY =» MONROE, MICHIGAN 


—— 
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Neglected Opportunity 
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RESIDENT HOOVER remarked not long since that “we 
are producing goods in excess of our needs and we must 
and 


sell more products abroad if we would have steady 
assured employment for labor in our industries.” 


This gives point to the recent announcement by the 
Department of Commerce, published in Automotive Daily 
News, that our volumé of exports has now sunk to the level 


of 1905. 


All this has an intimate personal meaning for every man 
whether his direct activity is 
manufacturing vehicles, parts, supplying materials or selling 
The reason for this personal interest is that 
the automotive industry before the crash was achieving the 
greatest progress in the export field of any American indus- 
We were selling abroad automotive vehicles 
and equipment in sufficient volume to give every man in our 
industry two months’ wages out of the twelve he then earned. 

It was this added volume achieved through export busi- 
ness that gave our manufacturers their chance to earn the 
It gave them the chance 
to pay good wages and to keep millions of men in steady 
When our export business began to dwindle 
it so reduced our manufacturing volume that we had to lay 
off men and reduce wages, and every man in our industry, 
to the last retail salesman, suffered because of this condition. 

All this is repetition and known to most of us, but the 
point we want to make is that in this period, when sinking 
export business is playing havoc with all of us, we are neglect- 
On high moral or 
at any rate idealistic political grounds we have steadily 
refused to enter into any definite trading agreement with the 
We refuse to acknowledge the 
existence of a government that is certainly ruling a great 


in the automotive business, 


cars at retail. 


trial division. 


lordly profits of 1928 and 1929. 


employment. 


ing a source of reasonably assured profit. 


present Russian government. 


country on the ground that we do not like its methods. 


There is no question that if this country agreed to 
establish reciprocal trade arrangements with Russia there are 


numerous products which the Soviets would buy from us. 
Regardless of how the Russian government gets the money, 
regardless of how it may have broken faith in the past on 
ancient debts, it will pay cash at the present time for material 
and equipment that will help in the industrialization its 
leaders are so anxious to achieve. We are doing some busi- 
ness with Russia now, but it is on a purely unofficial basis. 
Individual firms must act for themselves. A_ reciprocal 
agreement would largely augment this casual business. 

Some time ago an interviewer asked Lord Beaverbrook, 
publisher of the London Express, if his country would sell 
goods to the naughty Soviets with their strange ideas on 
personal property, religion, etc. “‘Why, of course,” returned 
the English newspaper man, “we sell to anybody—even the 
cannibals—knives and forks, if they want them, and large 
pots for boiling.” And he might have added: “And we send 
them missionaries to boot.” 

The point is that a nation with a shrinking export busi- 
ness should not inquire too closely into the politics of its 
customers; it should merely make sure that they have cash 
and will spend it. 


Fundamentals of Revival 


H C. DICKINSON, the new president of the S. A. E., in 
ehis address on the Mechanics of Recovery, laid down 
the following four fundamentals that must be found in any 
plan for business revival: 

It must put men to work, 
old jobs. 

It must prevent further discharges of men or reductions 
in current purchases of consumables. 

It must abate the present disastrous selective effects of 
taxation; with this accomplished total taxes are shown to be 
unimportant. 

It must prevent such immediate expansion of capital 


debts as might nullify the benefits of inereaged business, 


in so far as possible at their 








Alexander Johnston, Secretary. 


Telephone CA nai 6-1000 


year, $12.00; two years, $20.00 for United States and Canada, 


hone 
Ch cago, 
ii: phone Andover 2400. Metz B. Hayes, New England Manager, Little Building, Boston, 
Blanchard, Nichols & Coleman, American National Bank Building, San Fran- 
1037 Henry Building, Seattle, Wash. 
New York city. 


Robas, statistician. 
Merchandising Depart- 


Detroit, Mich. 


‘operating methods. 
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ANOTHER TRUCK TAX 
BILL APPEARS IN 


Boston, Mass., 



























the proceeds be turned over to the 
cities and towns. 


they used them. The bill also pro- 
vides that trucking concerns may 
not use the arteries of the state on 
Sundays. 

Opposition will be heard at a date 
to be announced later. Day Baker, 
representing motor vehicle associa- 
tions, said his oppositon to the 
measure would be largely upon the 
amount of taxes already imposed 
on the industry he represents. 

Armand C. Bang has filed an 
elaborate plan in the Massachusetts 
Legislature under which the owners 
of motor vehicles would be required 
to pay accident fees so that persons 
injured would be Compensated by 


(Continued on Page 17) 


400 DEALERS WILL 
HEAR WILLYS TODAY 





(Continued from Page 1) 


ciate at the affair in the capacity 
of chairman, and will introduce the 
various speakers, including Harry 
B. Harper, vice-president in charge 
of sales; N. A. Beardsley, general 
sales manager; A. J. Baker, chief 
engineer, and J. A. Sheldon, works 
manager. Seated at the speakers’ 
table also will be a number of prom- 
inent banking and industrial leaders 
from allied industries. 

Factory officials are encouraged 
over the forward strides made dur- 
ing 1932 in sales, which were con- 
sidered especially favorable in the 
face of general conditions and were 
attributed both to the product of 
last year and the methods of train- 
ing dealers in scientific sales and 
Dealer forces 
are enthusiastic over the new offer- 
ings of the Willys-Overland factory, 
combining numerous advancements 
in style and mechanical] features, 
and it is confidently expected that 
sales will reveal a further upward 
trend. Much interest is attached to 
the keynote message of Chairman 
Willys, the words of guidance for 
increasing national sales from 
Messrs. Harper and Beardsley and 
the listing of leading features of 
the new cars by Messrs. Baker and 
Sheldon. 


208 CARS SOLD AT 
HARTFORD SHOW TO 
SET 26-YEAR MARK 


Hartford, Conn., Jan. 30.—Shat- 
tering records for both attendance 
and sales, the twenty-sixth annual 
automobile show of the Hartford 
Automobile Dealers’ Association 
closed at the State Armory Satur- 
day night with total sales of 208 
cars for the seven-day period. On 
the final day of the show the big 
bell in the center of the drill hall 
was rung fifty-four times, each time 
marking the sale of a car. 

The 200 mark was reached at 10.20 
p. m., ten minutes before the show 
was scheduled to close, and the re- 
maining eight sales were “rung up” 
rapidly. Only bona fide transactions 
were counted, each dealer being re- 
quired to show a signed order and 
other proof. Every salesman who 
moved a car during th2 show was 
presented a $5 gold piece. 

Saturday’s sales total was the larg- 
est for any single day of the show, 
and the attendance likewise was 
record-breaking, although the final 
figure on attendance had not been 
made known Sunday. In addition 
to the fifty-four customers who 


signed Saturday, dealers reported in- 


creased interest on the part of many 
others, 


CLASSIFIED ADVERTISEMENTS 
IN THE AUTOMOTIVE DAILY 
NEWS BRING RESULTS 


MASS. LEGISLATURE 


Jan. 30.—Former 
State Senator William A. O’Hearn 
of North Adams appeared before 
the legislative committee on trans- 
portation in favor of his bill which 
provides that motor trucks trans- 
porting merchandise on the public 
highways be licensed by the Depart - 
ment of Public Utilities and that 


O’Hearn’s bill would provide that 
out-of-state trucking concerns pay 
for the use of the highways when 


22-25—Evansville, 


SPECIAL EXHIBITS AT CHICAGO 


WILLYS-OVERLAND—At Auditorium Hotel, 
ROCKNE MOTOR CORPORATION—Sales room, Hotel Congress. 
CHRYSLER CORPORATION, including De Soto, Dodge, Plymouth— 


Hotel Congress. 


GENERAL MOTOR CORPORATION, all units—Hotel Stevens, 
PACKARD MOTOR CAR COMPANY—Edgewater Beach Hotel. 
LINCOLN SALON—The Drake Hotel. 


DETROIT METAL SPECIALTY CORPORATION, Detroit, 


Hotel Stevens. 


Mich, — 


W. HERBERT BRETZLAFF, Detroit, Mich.—Hotel Congress. 
FRENCH AND HECHT, INC., Davenport, Ia.—Hotel Congress. 
WILLOUGHBY COMPANY, Utica, N. Y.—Drake Hotel. 





| Calendar of Coming Events 


27-Feb. ee Egypt. International 
alon 

28-Feb. 4.—Portiand, Me. Portland Auto- 
mobile Dealers Association, show, 
Exposition Building. L. P. Borman, 
manager. 

28-Feb. 4—Chicago. Nationa) 
Show, Coliseum. 

28-Feb. 5—Washington, D. C. Washington 
Automotive Trades Association, show. 

30-31—Chicago, If. National Automobile 
Dealers Association, convention 
Medinah Athletic Club 

40-Feb. 4—Springfield, Mass. 
show. 


Automobile 


Automobile 


FEBRUARY 


1-11—Indianapolis. Twenty-second annua) 
show, Indiana State Fair Grounds, 


4-11—St. Paul, Minn. St. Paul Auto 
Dealers Association Show. 


6-11—Ottawa, Canada. Ottawa Automo- 
tive Trade Association show, Col- 
iseum. L. M. McCoy, chairman ad- 
vertising committee. 


6-11—Denver, Col. Automobile show. 
7-ll—York, Pa York County Automobile 
Dealers Association, Inc., show 
R. OC. Keller, president. 
9-11—Springfield, Il. Springfield Auto- 
mobile Dealers Association, show. 
9-12—South Bend, Ind. Automobile Show. 
11-15—Trenton, N J. Annual Automo- 
bile Shaw, Trenton Armory. John 
L. Brock, manager 
11-17—Toledo, 0. Toledo Automobile 
Dealers Association Show. 
11-18—Kansas City, Mo. Kansas City 
Mctor Car Dealers  Assoctation 
Show. Geo. A. Bond, manager. 
18-23—Columbus, ©. Automobile Show in 
Columbus Auditorium 
Ind. Evansville Auto- 
mobile Dealers Association Show. 
Otto Hartmetz, president. 
25-Mar. 4—Seattle, Wash. Seattle Auto- 
motive Trades Association Show. 


MARCH 
k- 7—New Orleans. Automobile Show ir 


Municipal Auditorium. Gordon Hefe 
bert, manager. 


10-19—Geneva, Switzerland. 
Automobile Show. 


CORD CORPORATION EARNS 
67 CENTS SHARE IN YEAR 


Chicage, Jan, 30.— Consolidated 
net profit of the Cord Corporation 
for the fiscal year ended Novem- 
ber 30, 1932, amounted to $1,523,503, 
equal to 67 cents a share on 2,260,000 
shares of $5 par capital stock out- 
standing. 

Consolidated net profit for the pre- 
ceding fiscal year of the company 
was $582,788, or 26 cents a share on 
the same capitalization. 

The balance sheet for the fiscal 
year ended November 30, 1932, re- 
veals a strong financial position. 
For each dollar of current liabilities 
amounting to $381,765, the company 
had current assets of nearly $24. or 
total amount of $9,096,480. Of this 
latter amount, cash and government 
securities aggregated $7,554,995. In 
addition, investment securities held 
in portfolio amounted to $6,146,995. 
Of this amount listed stocks aggre- 
gating book value of $5,128,615 had 
a market value at November 30, 
1932, amounting to $6,454,596. 


Internationa) 








NIBROC AUTO 
TOWEL CABINET 
fits under the dash 


CONTAINS FIFTY (50) NIBROC 


WET STRENGTH 


Standard Equipment 
jon Hudson and Essex 
Terraplanes 


PAPER TOWELS 


Approved and 
Recommended by { 
{ Pierce-Arrow J 


Nibroc De Luxe washable wet strength paper towels are manu- 
factured by a secret process which imparts to the paper great 


tensile strength and texture—when wet, 


almost as soft and 


smooth as chamois—washable, lintless, absorbent. 


Uses: 


oil gauge, engine, and for polishing metal; 


chiefs, etc. 


Metal Cabinet 10%x2%x35%. 
List price cabinet, 75 cents; 
refill of 50 towels, 25 cents. 
We also manufacture a full 
line of cabinets and towels for 
garages, filling stations, wait- 
ing rooms, offices and homes. 


To clean hands, as a wiper for windshield, head lights, 


napkins, handker- 


Nibroc Towel Cabinets and 
towels were the outstanding 
accessory success at the New 
York Show, already handled 
by 600 distributors and lead- 
ing jobbers. 


Write us today for this 1933 money maker with consiant refill 
repeat sales opportunities. 


If at Chicago see us at Booth 49 Coliseum 


BROWN COMPANY - 





- PORTLAND, MAINE 
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~ Passenger Car Advertisements 
Better Read Than Last Year, 
Says Liberty Survey 


. “In an investigation made this based on the ratings of all advertise- 
past summer by the famous re-| ments which the readers’ sense of 
search organization of Percival) increased well being is directly ap- 
White, Inc., passenger car, equip-| plicable to and so may be classed as 
ment and gas and oil advertising|, definitely utilitarian _ appeal) 
was found to be enjoying increasing | -nkeq considerably above the ave- 
attention from the public,” said Car-|+age in 1931 and not only sustained 
roll Rheinstrom, vice-president of |its nigh attention value rating for 
Liberty Publishing Corporation, | 1932, but actually moved up from 
Monday at the National Automobile | ix+h to fourth place in popularity 
Dealers’ Association Convention in/;ank of appeals to men and from 
Chicago. : second to first place in popularity 

The survey, which consisted of|rank of appeals to women. Adver- 
calling on over 20,000 men and tisers, by and large, however, ap- 
women during a twenty-seven weeks | parently did not sense this trend, 
period beginning in May, 1932, em-| since the number of advertisements 
ployed an unusually simple tech-j|using the “vanity” appeal dropped 
nique. The interviewers simply] in rank from ninth place to twelfth 
looked for persons who had read the | place, 
current issue of Liberty, Collier's or| 4, Novelty, although it remained 
Saturday Evening Post, leafed over | an appeal below the average in stop- 
+ |ping power in 1932, showed definitely 
increasing strength of appeal for 
women. 

5. Efficiency, although in 1931 it 













































CARROLL RHEINSTROM 


their magazine with them page by 
page and checked the advertise- 
ments remembered as having been 
seen or read. 

While the attention value and 

reader interest varied as much as 
several hundred per cent., according 
to the magazine in which the ad- 
vertisements appeared, the variation 
in effectiveness between different 
advertisements in the same publi- 
cation was equally striking. Mr. 
Rheinstrom did not touch, in his 
talk, upon the details of the atten- 
tion value variations afforded by the 
different magazines, but he did dis- 
¢uss the results of an extensive an- 
alysis of the individual advertise- 
ments, pointing out the various char- 
acteristics which seem to increase or 
decrease the attention value and 
feader interest of the individual ad- 
Vertisemenis. 
' The attention value ratings of 
499 page advertisements by over 
3,000 readers of Liberty, Collier’s and 
Saturday Evening Post were ana- 
lyzed for the part played by basic 
copy material, illustration, type of 
product and use of color. 

All page black and white adver- 
tisements this year were found, on 
the average, to have greater stop- 
ping power than last year. Where- 
fis, the average advertising page 
Stopped 32 per cent. of the men 
Teaders of the magazines in 1931, it 
stopped 41 per cent. in 1932. 
Whereas, the average of all black 
and white page advertisements 
stopped 24 per cent. of the women 
Yeaders of magazines in 1931, it 
stopped 36 per cent. of the women 
in 1932. 

In studying which basic appeals 
might be responsible for these in- 
creased ratings, it was found that 
the more direct utilitarian appeals 
had definitely increased their stop- 
ping power in 1932 over 1931. 

These appeals were: 

1. Ambition, which moved up from 
& below average stopping power posi- 
tion in 1931 to rate 12 per cent. 
above the average for men and 47 
per cent. above the average for 
women readers in 1932 stopping 
power tests. 

2. Health, although still slightly 
below the average in stopping power, 
is now not so far below the average 
as.it. was in 1931. 


was 19 per cent, below the average 
in stopping power for men and 38 
per cent, below the average in stop- 
ping power for women, shoots up in 
1932 to 7 per cent. above the aver- 
age in stopping power for men and 
11 per cent. above the average for 
women. This- was the second most 
popular appeal from the adver- 
tisers’ standpoint (or in the num- 
ber using it) in 1931 and held the 
same position in 1932, which judg- 
ment by advertisers was apparently 
justified by the increasing effective- 
ness of the appeal. 

6. Economy or price advertising, 
although still below the average as 
an appeal to make people see and 
remember a magazine advertise- 
ment, has considerably improved its 
poistion over 1931. In 1931 it was 
13 per cent, below the average in 
stopping power for men and 38 per 
cent below the average for women. 
Now it is only 10 per cent. below 
for men and 11 per cent. below for 
women. Advertisers, on the other 
hand, from the standpoint of the 
number of advertisements using this 
appeal, were apparently discouraged 
from their 1931 attitude of using it 
more than other appeals. In 1932, 
although it apparently was more 
effective, they cut down its use 
enough so that it only ranked in 
fourth place, . 





(Continued on Page 14) 


HAY ADDED TON. A. D.A. 
PROGRAM FOR TODAY 


(Continued from Page 1) 


pany, and James Dalton, New York, 
editor of Motor. 

Introduction of the board of di- 
rectors and the appointment of 
nominations, resolutions and other 
committees by President Nagelvoort 
were also on the program of the 


afternoon session. 
It was announced this morning 


that Thomas J. Hay, president and 
general manager of the National 
Used Car Market Report, Inc., Blue 
Book and Red Book publishers, will 
deliver one of the principal ad- 
dresses at tomorrow’s meeting, Mr. 
Hay’s talk being scheduled for 2.10 
P. M., and will be the only one at 
the afternoon session, 

The morning program tomorrow 
will be devoted to addresses in turn 
by J. W. Tarbill, Packard and 
Studebaker distributor in Ohio and 
Indiana, who will be assisted by 
Frank Santry, Nash distributor, of 
Cincinnati, and Victor Pope, service 
supervisor of the N. A. D. A.; Charles 
E. Gambill, president of the Gambill 
Motor Company, Chicago Hupmobile 
distributor and a past president of 








the N. A. D, A., and Roy H, Faulk« 
ner, president of the Pierce-Arrow 
Sales Corporation and former presi- 
dent of the Auburn Automobile 
Company. 

Election of officers and the adop- 
tion of resolutions will be other im<« 
portant events on tomorrow’s pro- 
gram, with the annual banquet set 
for the evening, to be followed by 
an all-day service clinic Wednesday. 


250 AUBURN DEALERS 
AT TODAY'S LUNCHEON 
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the local sales headquarters, where 
the Auburn record-holding car is on 
exhibit. This automobile is being 
shown here for the first time, and, 
in fact, up to now has never been 
displayed publicly outside of Los An- 
geles. Under A. A. A. sanction it 
has already set forty speed records, 
ranging from a distance of one kilo« 
meter to a duration of twelve hours, 

Also on view at the Auburn branch 


is the complete line of taree eights 
and a like nymber of twelves, 
featuring the salon models upon 
which the company is making @ 
special drive this year, 





We are making new paths in the auto- 
mobile business. “‘Old gods have fallen.”’ 
There have been changes and readjust- 
ments in this industry due to economic 
conditions, and we may expect more. But 
these inevitable things are operating in 
favor of the manufacturer, the distributor, 
the dealer and the salesman who faces 
them with courage and utilizes them to his 
advantage: Due to necessity, ways are 
being found to reduce operating expenses 
—to eliminate waste —to cut overhead — 
to get rid of dead timber—to build even 
better merchandise, of greater value, for 
less cost. 


I can remember when I was a kid, I 
didn’t like to get a licking, but I was always 
better, and perhaps a little happier, after 
I’d had one. It has been like that all my 
life. My greatest steps forward have been 
through grief or pain, and right now I can 
look back overthe last two years and see what 
Ihave learned, It has been painful. It has 
been depressing. But new ideas have been 
born. New friendships and understandings 
have been created. I have seen men stand 
up and take it on the jaw without flinch- 





PIERCE 


ARRQ 
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ing. And I have gained a new affection 
and respect for my friends and associates. 

We have stored up great treasures in the 
warehouses of our minds that will come to 
light as this economic depression shall pass 
away. America will be a better place to 
live in because we have been punished. 
The next ten years will be fruitful years. 
Great progress will be made in industry, 
in inventions, in art, because logy minds 
have been stimulated by adversity. 

Men must earn their money by the sweat 
of their brow, and only a day’s work will 
earn a day’s pay. 

The evils of the business have been 
brought into the sunlight and the little po- 
tatoes have been shaken to the bottom. 
And the time will come when we will look 
back upon the days of the depression as 
one of the greatest eras in the progress of 
America. For the man of courage, a new 
day is dawning. 

The world needs the personal transpor- 
tation possible only with the motor vehicle. 
Modern people can’t live without motor 
cars. Of necessity, this demand will in- 
crease in the future. 


Vice-President in Charge of Sales 
The Pierce-Arrow’Motor Car Company, Buffalo,’N.Y. 











Retail Sal 








This department is devoted to the interests of the retail sales divi- 


, sion of the industry. 


Salesmen, this is your department, Automotive 


Daily News wants you to get something from this department that will 


help you in your work on the firing line, 


It wants you to pass on 


| your own experiences, success, failures to help your brother salesmen. 
Send in your story'in the form of a letter, or even a postal card, and 


let us get it ready for publication. 


Your achievement or your mistake 


may help another salesman to make sales or avoid errors that cost 


you commissions. 
Dealers read this page. 


Give us the benefit of your reactions on 


these problems that affect the work of your salesmen, the men on the 
firing line, the men who bring home the bacon or don’t, 





REGULAR DEMONSTRATION DAYS 
BOOST THIS DEALER'S SALES 


G. SILBAR 

ays, when all salesmen con- 
centrate on demonstrating new models, have been the means 
of bringing added new passenger car business to the Gast 
Motor Sales Company, Grand Rapids, Mich., Ford dealership. 


By ROBERT 
Regular demonstration d 


During the week salesmen en-® 
deavor to build up prospect lists, ac- 
cording to the sales plan devised by 
C. H. Earhardt, sales manager. Ap- 
pointments are made by the sales- 
men to give demonstrations on cer- 
tain days. On that day all sales- 
men concentrate on their demon- 
strations to the exclusion of prac- 
tically everything else. 

Prospects lists are built up by a} 
filing system. Should a driver drop | 














The accompanying sketch shows the 
carburetor and Automatic Choke 
Control during the warming up 
period of the motor. Choke valve 
“K” is partly closed, giving the 
proper mixture, Fast-idle adjust- 
ment ecrew "J" is riding on ear of 
fast-idle stop weight “A” which 
prevents throttle valve “L” from 
closing completely until the engine 
reaches normal operating tempera- 
ture, at which time it automatically 
ehifte to normal idle speed. 












in at the service department for a 
grease job or minor repairs, the men 
in the service department have been 
instructed to take the name and ad- 
dress of the driver and a salesman 
calls on him later. 

A canvass of office buildings in 
the downtown section is being tried 
by the company, several excellent 
prospects being uncovered who 
otherwise might have been over- 
looked. Salesmen have found that 


esmen 





business men are willing to listen 
to them during business hours, pro- 
viding they do not monopolize too 
much time, An enthusiastic pros- 
pect is immediately booked for a 
demonstration on one of the dem- 
onstration days. 


Every morning at 8.30 o’clock Mr. 

Earhardt calls a meeting of his sales- 
men and helps them map out their 
day’s work. The salesmen are in- 
structed to have a definite work 
plan under which to function every 
day. Any information about pros- 
pects obtained the day before is 
passed on to the men. It has been 
jfound that persons interested in 
buying Ford cars often telephone an 
agency for a demonstration. Ear- 
hardt gives such cases, known to be 
interested in buying a car, to sales- 
men best suited for the case. In 
turn, the salesman calls the pros- 
pect and makes an appointment for 
the demonstration day, promising to 
bring a car around at a definite 
time and take the prospect for a 
short ride. 

Another unique way utilized to 
build up prospect lists is to have a 
salesman cruise a heavily traveled 
thoroughfare to the business dis- 
trict during the hours men are go- 
ing to and coming home from work. 
The salesmen, seeing a man walking 
home or to his office, stops and of- 
fers to give the man a ride. Nine 
itimes out of ten the man will ac- 
| cept. 

The ride downtown or to the 
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man’s home offers an excellent op- 
portunity to demonstrate the car 
and at the same time to obtain 
added prospects. The hours to best 
“cash in” on securing prospects of 
this kind have been found to be 
from 8 to 10 a. m. and from 4,30 to 
5.30 p.m. Before 8 a. m. a few pros- 
pects have been eaught, but men go- 
ing to work at that hour are usual- 
ly factory workers, salesm_n say. 
With factory employment at a low 
ebb, the men do not have money to 
buy new cars, but several used car 
deals and a “future” prospect list 
have resulted. The Gast company 
can engage in “cruising” because it 
is situated in an outlying district, 
largely residential. 

Salesmen have been instructed to 
find out whether a prospect can 
pay cash or will want to have time 
payments. If terms are to be ar- 
ranged, especially on a trade-in, a 
definite appointment is made be- 
tween the prospect and Earhardt by 
the salesm. 


MUST RECONSTRUCT 
BUSES USING BRIDGE 


Trenton, N. J., Jan. 30.—The 
Washington Bridge Express Bus 
Company was ordered today by the 
State Board of Public Utility Com- 
missioners to reconstruct its buses 
if it desires to continue carrying 
standing passengers between New 
York City and Lodi, N. J. 
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Stromberg Triumph! 


Automatie 





FAST-IDLE CARBURETOR 


SINCE 1913 STROMB 


PIONEERED THE FOLLOWING MAJOR 
DEVELOPMENTS IN CARBURETION: 


ERG HAS 


YEAR 
Two-Hole Idle Construction ° e « 1913 
Double Venturi with Air-Bled Jet . . . . . . 1915 
Mechanical Controlled Economizer. . . . . . 1915 
Suction-Controlled Accelerating Device . . . . 1915 
Vacuum-Controlled Accelerating Device . . . . 1916 
Seasonal Control of Accelerating Device . . . . 1924 
Gravity Flow Enrichening Device 1926 
Positive Follow-Up Accelerating Device . . . 1927 
Semi-Automatic Choke Valves for Starting and 
Warming Up . 2. « + © 0 e 1928 
Down-Draft Carburetors for Passenger Cars . . 1929 
Insulated Float Bowls for Down-Draft Carburetors 1932 
Gravity Head on Pump and Economizer Discharge 
MONEE 34 % 4 6 6 8 oes « a 
Thermostatic Heat Control . . . oes 0 « sme 
Stromberg Automatic Choke Control . . . . . 1932 
Stromberg Improved Automatic Choke , 
Comtral . « 0-0 © 0 eve « « 1688 
Stromberg Automatic Fast-Idle Carbu- 
retors.. . © « «© « © e © e « 41933 


TROMBERG’S reputation for meeting each new trend in 
power plant development with proper carburetion, has 
become a tradition during 20 years of serving the automotive 
industry. And 1933 is no exception. 
Recent revolutionary improvements in transmission and 
clutch application make new demands upon carburetion ... 
and Stromberg meets them. 
The new Automatic Fast-Idle Carburetor prevents the throttle 
valve from closing tightly when the engine is being cranked 
and during the warm-up period. When the engine is warm the 
throttle valve assumes its normal slow-idle position. 

This timely refinement in the Stromberg Carburetor is the 
latest of an impressive list of major developments in carbure- 
tion, pioneered since 1913 by Stromberg. It is, of course, 
readily applicable to any 1933 motor car. Why not exchange 
specifications? 


BENDIX STROMBERG CARBURETOR COMPANY 


401 Bendix Drive, South Bend, Indiana 
(Subsidiary of Bendix Aviation Corporation) 
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DEALER 
DOINGS 





NEW ORLEANS 


More than 5,000 persons had been 
clocked at the showroom of the 
Dixie Motors Corporation since the 
new Willys went on display, Leon L. 
Labatt, Jr., president, announced. 


” /” « 

W. J. Willkomm, identified in the 
automobile industry here for more 
than fifteen years, and formerly 
connected with the Community Mo- 


tors Corporation, has been appointed 

head of the sales staff and assistant 

to James C. Menefee of Menefee 

Motor Company, Chevrolet dealer. 
a oy . 


The used car department of the 
Capital City Automobile Company, 
Inc., has been moved from 746 St. 
Charles St., to the new department 
at 829-39 St. Charles St. The new 
Studebakers, Pierce- Arrows, Rocknes 
and used cars will be sold under one 
roof. 

” oe * 

J. H. “Tommy” Counce, former 
district manager of the Graham- 
Paige Motor Company, has opened a 
used car establishment at 746 St. 
Charles St. 

a as 2 

The Louisiana Motor Car Com- 
pany, Inc., of which A. E. Dupa- 
quier is president, has opened a 
super-service station, garage and 
general automobile repair shop at 
832 St. Charles St. Mr. Dupaquier 
formerly handled the Graham deal- 
ership. 

» * oe 

The following dealers are attend- 
ing the Chicago Automobile Show: 
Henry Stoutz, George P. Montagnet, 
Clay W. Beckner, Harry P. Thomp- 
son, C. R. Loree, George Gonzales, 
W. L. Shannon, George Maher and 
Manuel Gutierrez. 

e ” ’ 


Jerry Dodge, factory representa- 
tive of the Reo Motor Car Company, 
was here to assist O. E. Haring at 
the formal opening and showing of 
the new Reo cars. 

* 


HARTFORD, CONN. 


The Auburn-Connecticut Com- 
pany, 613 Connecticut Boulevard, 
East Hartford, has taken over dis- 
tribution of the Rockne line in its 
territory, in addition to Auburn. 
M. M. Rosen is president of the 
company, which was organized in 
April, 1932, and H. W. Hotchkiss 
vice-president. Harold H. Beidel- 
man is retail sales manager. 

* ” « 

The Alexander Motor’ Service 
Company has been formed at 230 
Main St. by Manuel Frazier, Jr., 
and F. A. Santacroce, according to 
a trade name filed recently. 


SEATTLE, WASH. 


William 0. MeKay, president of 
the Seattle dealers association, is 
recovering from a _ recent minor 
operation, 

* * - 

S. L. Savidge, Nash distributor, 
has gone to Chicago to attend the 
show. He wil! also attend the 
dealers’ meeting, 


Mw ae 


A. F. Blaagey is back from Los 
Angeles, where he attended the Los 
Angeles automobile show. It was a 
fine event, he reports, with attend- 
ance very large. 











Classified 
Advertising 


Classified Rates 5c Per Word 





DRUM LATHE BARGAIN—Slightly used 
South Bend Brake Drum and General- 
Purpose Lathe. Reasonable. Guaranteed. 
Also used bench lathe. Write or call. 
South Bend Lathe Works, 480 Madison, 
South Bend, Indiana, 
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. You can see the buyer appeal in this car 
Now look at the Sales posstbiltties 


/ 





HE car that people 

want is the car to 
sell. That’s Pontiac’s | a. m 
whole dealer appeal in a 
nutshell—the natural 
sales possibilities in the 
car itself. 


Any business man can see the 
instant buyer appeal in this 
Economy Straight 8 by General 
Motors for $585 and up, f. o. b. 

1 Pontiac. As a dealer, you know 
that Pontiac is a tough car to 


“Gee, Dad! What’s the use of 


fight. Don’t fight it—sell it! oe =z. looking at any others? This is 
the car we want.” 


This is the car that the public 
has been waiting for. It’s not FISHER NO-DRAFT VENTILATION (INDIVIDUALLY-CONTROLLED) 
just a “full-size” car—it’s a BIG =your list of hot prospects, and close by delivering to your cus- 
car—115 inches, 3265* pounds _ tell them: “Here’s a big Straight tomers the car they want instead 
of weight. It’s an Eight—a big 8, built by the world’s most of trying to talk them into a 
Straight 8—the identical type of | experienced manufacturer, and _ substitute. 
motor that won every first and _ it’s yours for only $585 and up, Good territories are still open, 
29 of 30 one-two-three prizes {. 0. b. Pontiac. It costs Write or wire for de- 
at Indianapolis during the past 20 more to operate | Sninewiltlyou that | tails, Address: Pontiac 
10 years. than other low priced ment isin ite very fa (Division of General 
cars.” Think how many | administered with con. | Motors),General Motors 


sideration and fairness. 7 E ‘ 
Bldg., Detroit, Michigan. 





Needs no mechanical gadgets 
1} tomake it“seem like” or“smooth 
as” an Eight—because it IS an 


] might! Pp / | A at the economy 
| Just suppose that you could STRAIGHT 
A GB MB Byods ch 


take a car like this Pontiac to $e 0:2 Bis Oi Rik ck: Baw @ 


more sales you could 


*Curb weight of the 4-door Sedan 


Through B. O. P. Sales Co., we can often arrange very attractive dual franchises for other General Motors cars 











a 
MERCHANDISING 
ACCESSORIES 


EQUIPMENT. 
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VOLUME VS. PROFITS DISCUSSED | 88885 6 cHcaco 
BY ALLENTOWN (PA.) JOBBER} su axa 





By GEORGE H. BUTZ 


“The question the automotive jobber is called upon to 
answer at present is whether he prefers to do volume business 
for the mere sake of volume, or if he wants to adjust his 
methods to meet present conditions in order that he may 
earn a profit, remarked George Horlacher, sales executive 
of Gehringer & Horlacher, Allentown, Pa. 


“Our observation leads us to be- 
Neve that automotive jobbers are 
suffering more from their own mis- 
takes than from economic condl- 
tions. When once the established 
jobbers realize the absurdity of at- 
tempting to meet the ridiculous 
prices of illegitimate dealers, then 
there will be some basis for stabil- 
ity. 

“As an illustration of ruinous 
price competition in the service de- 
partment, let us consider the prices 
quoted for truing brake drums. Our 
price for this work is $1 per inch, 
allowing a 25 per cent. discount to 
the repairman. We have been asked 
to meet the prices of some who are 
quoting a 50 per cent. discount 
against our 25 per cent. Our cost 
sheets show that by meeting this 
price we would be actually losing 
money on every job, and yet there 
is a scramble for the business at this 
price. We are glad to decline work 
that cannot be handled at a profit. 
My theory is that by passing these 
profitless jobs along to others we 
are actually helping ourselves be- 
cause every time the illegitimate 
competitor takes a loss he strength- 
ens our position. 

“In their mad endeavors to de- 
velop greater volume too many job- 
bers fail to exercise that business 
acumen and good judgment which 


they displayed in years gone by. A 
thousand fears have replaced sane 
reasoning. As profits have dimin- 
ished additional expenses have been 
incurred. Consider the practice of 
guaranteeing daily deliveries over 
every sales territory covered by the 
jobber. Not deliveries by express or 
parcel post, but deliveries from the 
jobber’s own truck over a radius of 
forty to fifty miles, the cost of which 
must enter into the final reckoning. 

“Delivery service of this nature is 
an aid to business and is justified 
within a metropolitan area, but we 
have found that there is a point be- 
yond which such service no longer 
yields a return. Up to that point we 
are maintaining delivery service with 
our own trucks, but beyond that we 
refuse to go. From that point all 
shipments must be made by express 
or parcel post, 

“The law of diminishing returns 
should be considered in the estab- 
lishment of territories for sales cov- 
erage as well, The largest territory 
does not necessarily mean that it is 
the most profitable. Distant terri- 
tories may be covered at a loss year 
after year unless we analyze the 
sales and delivery costs for that ter- 
ritory. 

“In mapping our sales territories 


(Continued on Page 16) 


ADVERTISERS, 
ATTENTION! 


There are three more show issues 


When you advertise in these show issues, this week, 
during the Chicago show you will reach not only the 
leading dealers and factory executives here for the show, P 
but thousands of copies of each issue will be distributed 
to others who did not have time to go. 


In Chicago, telephone Andover 2400 and give us the 
size and shape of advertising copy you wish to insert. 
We can handle copy in our New York plant up to 9 a. m. 


preceding publication date. 


We have facilities for making cuts rapidly. 


This is 


the most complete printing plant of its kind. Get in 
touch with any of the following men in Chicago this week, 


or call us direct: 


George M. Slocum, Hotel Sherman 


W. R. Cotton, Chicago Office 
Phone Andover 2400 


H. A. Tarantous, Chicago Office 





Chicago, Jan, 30.—Sentiment in 

bbers circles is divided over the 
outlook for their business in Chi- 
eago this year. In some circles 
there is an air of confidence bor- 
dering almost on optimism, particu- 
larly so far as prospects during the 
second half of the year are con- 
cerned, This sentiment is expressed 
by one of the leaders in the jobbing 
trade, R. A. Kiken, vice-president 
and general manager of the Motive 
Parts Company of America, Inc. 

“In my opinion there is good 
cause for viewing 1933 with con- 
fidence,” says Mr. Kiken. “As things 
now shape up, the jobbing volume 
should be a bit less during the first 
six months than in the same period 
of 1932, but should equal if not ex- 
ceed the corresponding period last 
year during the second half of 1933. 

“I have just returned from a trip 
to Indianapolis, Cincinnati and 
Knoxville, Tenn. At all of these 
points I found jobbers in a genu- 
inely optimistic mood. 

“One of the favorable factors for 
Chicago may be named as the ad- 
vent of the World’s Fair, which 
should put a great deal of money 
into circulation, to the end that 
much needed repair, overhauling 
and paint work may be done on 
cars. I was surprised at the amount 
of interest in the fair as I toured 
the country. The event will attract 
immense crowds and Chicago busi- 
ness will naturally be benefited. 

“Another element to be considered 
in favor of the uptrend for whole- 
salers here is the fact that inven- 
tories are depleted now, so that job- 
bers selling the same volume of 
merchandise will be called upon to 
supply more of it than normally, 
thereby compelling factories to 
speed up their production. This ap- 
plies particularly in the matter of 
readily salable items. 

“Then, too, jobbers have their 
houses in better order. Their earn- 
ing position is, therefore, improved, 
what with more efficient operation, 
a stronger cash situation than last 
year and a better check on collec- 
tions. In other words, many jobbers 
have turned inventories into cash, 

“The result in each individual job- 
ber’s case, I believe, will depend on 
how hard and intelligently he 
works, In that respect, there is no 
difference between the automotive 
jobber and any other type of busi- 
ness man.” 


N. S. P. A. TO SPONSOR 
PARTS CONGRESS IN 
CHICAGO NEXT NOV. 


(Continued from Page 1) 


gestions of manufacturers and 
wholesalers desiring a more econom- 
ical type of annual exhibition, the 
cost of attendance and participation 
in which would be in keeping with 
present-day conditions. 

The schedule of events during the 
congress provides for a two-day 
N. S. P. A. convention session, to be 
followed by the five-day exhibition 
in which N. S. P. A, manufacturer 
members and Motor and Equipment 
Manufacturers Association members 
—= as usual, be eligible to partici- 





In the interest of economy, and 
as the result of a questionnaire sur- 
vey of manufacturers, this exhibi- 
tion will be completely housed in 
the Stevens Hotel exhibition hall 
and grand ballroom. 

This will permit all activities co- 
incident with the congress to be 
carried on within the one building 
which, incidentally, is the world’s 
largest hotel and is designed 
throughout with convention and ex- 
hibition requirements in mind. 

Manufacturers have been enthusi- 
astic in their approval of the re- 
striction of exhibition space and the 
many inevitable economies result- 
Oe eseaee, according to the N. 


Ten-foot-square booths of one, 
two or three spaces will be allowed 
exhibitors, based on the type of 


Editor’s 


Column 





License laws do not retard 
sale of cars, and states hav- 
ing a safety measure show 
greater registration increase 
than others. Thus the Na- 
tional Safety Council an- 
swers the question, “Does 
the passage of a driver’s li- 
cense law within a state tend 
to have an adverse effect on 
car sales?” 

“Some automobile dealers and 
jobbers have the feeling that safety 
tests are a factor in holding up car 
sales and therein lies much of the 
opposition to such legislation in 
many states. Safety and traffic 
authorities have felt just as strong- 
ly that license legislation would have 
the opposite effect. The National 
Safety Council, which has just com- 
pleted an exhaustive study of regis- 
trations in both license and non- 
license states says the statistical 
evidence is all in favor of the lat- 
ter view. 

That the feeling of the trade is 
unfounded is evident from the fol- 
lowing excerpts taken from the 
council’s report: 

“During the last ten years motor 
vehicle registrations in the states 
now having strong driver’s license 
laws have increased 172 per cent., 
from 3,317,528 to 9,015,927. In the 
same period the registration in all 
other states went up only 135 per 
cent. from 17,145,767 to 16,798,176. 

“The differenc> in the rote of in- 
crease in registrations 1s in a small 
measure due toa more rapid increase 
in population in the license law 
states, but this is a relatively unim- 
portant factor, as shown by the fig- 
ures on registration per 1,000 popu- 
lation. The license law states had 
a car density in 1921 of 92 cars per 
1,000 persons. By 1931 this had risen 
130 per cent. to 214. The non-license 
states, on the other hand, started the 
period with 98 cars per 1,000 persons, 
and by 1931 had increased this fig- 
ure only 109 per cent, to 205 cars. 
Thus registration increased more 
rapidly in the license law states even 
after eliminating the influence of 
population.” 

Only sixteen states have standard 
license laws at the present time and 
these have been very successful in 
reducing traffic accidents. Another 
ten states have sub-standard laws, 
and the remaining 22 have not yet 
passed any such legislation. 

Safety measures keep “junk” off 
the road, thereby increasing new car 
sales and has been a big factor in 
the sale of replacement parts and 
safety devices, 





product, as well as the amount of 
space used in previous years. 

As at the Detroit show in 1932, 
wholesaler attendance will be open 
during the early portion of the show 
to N. S. P. A. and M. E. W. A. 
members only; being open later for 
several days to invited non-member 
wholesaler guests. 

“There were several major fac- 
tors which were influential in the 
decision of our directors favoring 
Chicago,” says E. P. Chalfant, exe- 
ous vice-president of the N. S. 

“First of these is its central loca- 
tion. For years manufacturers and 
wholesalers alike have tried to take 
the show to Chicago but with the 
unrestricted type of show, Chicago 
has been unable to provide adequate 
facilities. Our present arrangement 
overcomes that condition in a most 
economic and advantageous manner. 

“Important, too, is the fact that 
the National Parts Congress will 
follow at just about the close on 
October 31 of the Chicago World’s 
Fair or Century of Progress. 

“We expect hundreds of our in- 
dustry’s people to take advantage of 
this splendid opportunity to combine 
a visit to the Century of Progress 
with participation in the Parts 
Congress.” 





DISTRIBUTION 
SHOP EQUIPMENT 


REPLACEMENTS 


SEES ACCESSORIES 
BUSINESS COMING 
BACK TO JOBBERS 


By S. LEWIS BREVIT 


Carol C, Fortriede, wholesale man- 
ager of the Levin’s Auto Supply 
Company, San Francisco, when in- 
terviewed by the reresentative of 
the Automotive Daily News, made 
the following comments on both the 
retail and the jobbing angle of the 
parts and accessory field, 

“I might venture a purely personal 
opinion relative to parts and ac- 
cessories, and that is that the serv- 
ice facilities of those in this busi- 
ness will be greatly augmented in 
the next few years to include the 
installation of parts and accessories 


on the owner’s car at a nominal 
charge. That is, we will give the 
more skilled kind of service to the 
customer at a low cost. This will 
lead the patron to let us install in- 
stead of trying to do it himself. This 
will be true of all parts and acces- 
sory jobbers. There is, undoubted- 
ly, @ large class of people who would 
prefer to let the jobber handle the 
installation of most, if not all, ac- 
cessories. Our own business de- 
creased about 20 per cent. in 1932 
as compared with 1931. However, I 
should add that 1931 was for us a 
very good year. Our business held 
up well in 1931, but the past year 
the decrease has been seemingly un- 
avoidable. The above percentage 
pertains particularly to our retail 
business; our jobbing or wholesale 
business has decreased somewhat 
more than 20 per cent. 

“However, one encouraging sign is 
that the supply of distress merchan- 
dise has greatly decreased and is not 
nearly what it was in 1931. There- 
fore, every indication is that 1933 
prices will show some improvement. 
In fact, our experience indicates that 
practically all manufacturers’ stocks 
are at extremely low levels. Large 
orders are held up until additional 
stock has been manufactured, Every 
one all along the line seems deter- 
mined to maintain stocks at abso- 
lute minimum, 

“The units of sale are smaller. 
This applies both to the jobbing and 
the retail fields. 

“We are still covering the Pacific 
Coast from Los Angeles to Portland 
and Seattle, 

“In the Southland, due to the ex- 
treme competitive conditions, we be- 
lieved it best to establish an associ- 
ate store and warehouse there. 

“Another factor that influences 
the accessories field is the introduc- 
tion of many new cars in the low 
price field, which are exceptionally 
well equipped with accessories that 
formerly had to be purchased sep- 
arately. The result is that we will 
go more extensively into the replace- 
ment parts field. However, we plan 
to feature only the fast moving re- 
placement parts.” 


SUBSTITUTION PREVENTED 
ON ANTI-FREEZE 


To guarantee to motorists the 
quality of the anti-freeze solution 
bearing its name, Firestone Tire & 
Rubber Company of Akron, O., has 
recently adopted a tamperproof seal 
for the containers used for their 


product. 

A “Goldy” seal made by Alumi- 
num Seal Company, New Kensing- 
ton, Pa,. is used in conjunction with 
a “Goldy” nozzle, made by Williams 
Sealing Corporation, Decatur, Ill. 
The protection afforded is due to 
the design of the seal, which is so 
made that it must be destroyed be- 
fore the can is opened, and which 
can only be replaced by the use of a 
special machine, designed and built 
for the purpose, entailing a cost 
beyond the reach of those who 
mignt wish to make substitutions, 
To facilitate removal of the seal, 
seals of the scored type are used, in 
whica the band is partly cut 
through at the base of the tab, 
which consequently tears through 
with great ease. 
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Under C hise... 
FIVE GRKAT LINES 


of MOTOR CARS for 1933 


nN puts the Nash dealer in a strong __ sells. He may not sell all five lines during the 





position for 1933. course of the year, but he will have them 
Under a single franchise, the Nash dealer will quickly available from his nearby distribut- 
ing point. 


have the opportunity to sell cars in 5 different 
price fields —from $695 f. o. b. factory ($130 Built and backed by one of the soundest man- 
under 1932), for a four-door sedan that is one _ufacturers in the industry—these Nash cars 
of the finest performers on the road today, to for 1933 substantially expand the purchasing 
$2055 for the supremely fine, 125-horsepower, power of the American dollar. 

Twin-Ignition, Underslung Worm Drive Nash They unmistakably retain the high quality 
Ambassador Eight Limousine. which always has been an outstanding attri- 


And every Nash dealer makes his own selec- _ bute of Nash cars. And they make that quality 
tion of the lines, and the number of cars he available at the lowest prices in Nash history! 





BIG ix STANDARD EIGHT SPECIAL EI EIGHT ADVANCED EIG EIGHT AMBASSADOR EIGHT 


116-inch 116-inch W) 121-in 133 and 142-inch Wheelbases 


$695 ro nn $830 to $900 3905 Te ses. ‘31255. To S575. $1545 ro $2055 
FOUR BODY STYLES FIVE BODY STYLES SIX BODY STYLES SIX BODY STYLES NINE BODY STYLES 
ARB Prices Quoted f. 0, b, Factory — Special Eqaipmeat Extra 


THE NASH MOTORS COMPANY ) 


KENOSHA, WISCONSIN isd 
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MC URDERAL GAS TAX P& TRUCKS AND BUSES; 


(Continued from Page 1) 


tors and of our members, the pas- 
senger car, motor bus and motor 
truck manufacturers of the United 
States. 

“The attitude of the National Au- 
tomobile Chamber of Commerce has 
been repeatedly stated at each of 
the public hearings which your com- 
mittee has held on this subject over 
a period of years. 

“The reasons for our position 
briefly summarized are as follows: 

“1, The automotive industry is op- 
posed in principie to discriminatory 
taxation. We believe that whatever 
taxation is necessary should be gen- 
eral in character and should not 
discriminate against specific indus- 
tries as the present revenue act 


does. 
“2 Our customers, the owners and 


operators of 24,000,000 motor ve- 
hhicles, are already subjected not 
simply to double but to treble and 
quadruple taxation. They pay spe- 
cial taxes in more than two-score 
forms to the Federal, state and local 
governments in addition to general 
taxes paid in common by all tax- 


payers. 
“3, Motor vehicle production has 


declined from a high marx of 5,600,- 
000 in 1929 to 1,436,000 units in the 
year just closed. During the past 
two years the motor vehicle regis- 
trations of the country have shown 
@ decline of 2,800,00 motor vehicles 
in use. As an interesting sidelight 
our foreign trade business in 1932 

“was but 10 per cent. of the sales 
of 1929. 

“In a period such as the present, 
every item of tax expense added to 
the operating cost of the owner 
tends to restrict use and so further 
limits the market for new cars. 

“This would be serious enough if 
it affected only the automotive in- 
dustry, but when it is remembered 
that more than 4,000,000 people have 
derived their living from the sale 
and use of motor vehicles; that 
automotive plants are located in 
forty-one states, and that all states 
contribute materials to motor manu- 
facture, the effects upon the entire 
country become immediately ap- 
parent. 

“The industry has reduced both 
initial and operating costs of its 
product in every direction, but we 
cannot overcome the arbitrary bar- 
riers of taxation without the help 
of Congress and the legislatures. 

“4, A general public interest in op- 
position to the invasion of the Fed- 
eral government into the gasoline 
tax field is found in its effect upon 
state gasoline tax revenues and state 
highway bond issues. 

“Nearly 84 per cent. of the billion 
dollars in state highway bonds is- 
sued from 1921 to 1930 depend upon 
tolls, gasoline and registration taxes 
for payment and interest. 

“Wherever this revenue tends to 
diminish or dry up, then the states 
must resort to general property tax- 
ation in order to meet their obliga- 
tions. With all of the demands for 
diversion coupled with the evasion 
that is a corollary to unduly high 
state levies, the intervention of the 
government in this field of taxation 
thus has an exceedingly serious ef- 
fect on state fiscal policies, 

“5, The gasoline tax is a tax upon 
recessities. The motor vehicle to- 
day is used almost entirely for es- 
sential transportation services. More 
than 7,500,000 cars now running are 
more than seven years old. 

“In the last decade 15,000,000 peo- 
ple are estimated to have moved out 
into suburban areas. More than 
30,000,000 farmers depend largely 
upon the vehicle. Two-thirds of the 
cars of the country are owned by 
people having less than $3,000 a 
year income. Obviously added tax 
burdens placed upon these groups 
shorten their ability to meet their 
Obligations in other directions, and 
limit their use of a needed facility. 

“For these reasons, we urge that 
the Ways and Means Committee of 
the House oppose the continuance 
of the gasoline tax, and that as 
goon as possible, ail other dis- 
criminatory taxes levied against the 

gutomotive industry and its custom- 
@s be removed.” yn? "aru 










































































Trenton, N. J., Jan. 30.—If Penn- 
Sylvania renews the truck registra- 
tion war that ended in a truce last 
November, Commissioner Hoffman 


of the New Jersey State Depart- 
ment of Motor Vehicles is prepared 
for wholesale prosecution of Penn- 
sylvania truck owners and drivers 
operating in this state. 

Mr, Hoffman has disclosed that in- 
spectors of his department are care- 
fully checking the number of trips 
being made into New Jersey by 
Pennsylvania commercial vehicles 
carrying passengers or merchandise 
for hire. 

Mr. Hoffman feels that he has a 
strong retaliatory weapon in the 
special act of the Legislature, ap- 





READY TO RETALIATE 





Pennsylvania trucks can be com- 
pelled to pay to New Jersey an 
amount equivalent to Pennsylvania’s 
scale of fees for the privilege of op- 
erating foreign cars in that state. 
It is not his intention, however, to 
invoke the law until Pennsylvania 
takes the initiative by insisting upon 
the registration of New Jersey ve- 
hicles in that state, the commis- 
sioner said, 


A companion measure pending in 
the Legislature w6uld empower the 
commissioner to withdraw the free 
operating privilege of all commercial 
vehicles when another state attempts 
to deny the privilege to any class or 
part of a class of vehicles from 
New Jersey. 


Meanwhile Pennsylvania motor 
associations are working for the re- 
peal of the act passed in that state 
last year which requires the regis- 
tration of foreign vehicles trans- 
porting passengers or merchandise 


proved by Gov. Moore, under which | for hire. 
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DECEMBER CAR SALES 
LEADING NOVEMBER 


(Continued from Page 1) 


cars in the forty-four states were 
43,023 units, which was 1.27 per cent. 


above the 42,482 registered in those 
states in November, but 41.10 per 
cent. below the 173,011 registered in 
the same states in December, 1931. 

Estimates fixed total sales in the 
United States for the month at 45,- 
000, which wouid compare with 44,- 
358 in November and 177.564 in De- 
cember, 1931. 

Truck registrations in the forty- 
four states totaled 8,950, which was 
9.55 per cent. below the 9,894 reg- 
istered in those states in November, 
and 27.76 per cent. below the 12,- 
389 registered in the same states in 
December, 1931. Total sales for the 
month throughout the United States 





the arrangements. 


were estimated at 9.400, which would 
compared with 10,392 in November 
and 13,177 in December a year aga 


NEW JERSEY A. T. A. 
TRUSTEES IN SESSION 


Trenton, N. J., Jan. 30.—Trustees 
of the New Jersey Automotive As- 
sociation in session at the Carteret 
Club discussed legislative and other 
matters pertaining to the organizae 
tion. 

Charles E, Hinkleman of Atlantic 
City, president of the organization, 
presided. The meeting was held in 
connection with a luncheon, 

Harold G. Hoffman, state motor 
vehicle commissioner, was the guest. 
He was accompanied by Earl Leon- 
ard, Robert Chapman, William J. 
Dearden and A. W. Magill. 

John L. Brock, this city, active 
the organiaztion, was in charge of 
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BIG NASH DEALER MEET 
SET FOR NOON TODAY 


(Continued from Page 1) 


icals, headed by President E. H. Mc- 
Carty, and including C. H. Bliss, 
vice-president in charge of sales, 
and Jack Turner, assistant sales 
manager, both of whom have ac- 
companied President McCarty on 
his swing around the show circuit. 

Arriving here in advance of the 
meeting,. Mr. McCarty issued a 
statement in which he stressed the 
Nash policy of maintaining and im- 
proving quality this year instead of 
drastically reducing prices. 

Active dealer interest in the new 
Nash line throughout the country 
was reported. Among the new ac- 
quitions are: The Davis Motor Car 
Company, Pensacola, Fla.; K. C. 
Brown, Inc., Columbus, O.; Knud- 





‘ 


Ca AS ae a el 





AUTOMOTIVE DAILY NEWS, TUESDAY, JANUARY 31, 1933 


son Motor Sales, Merrill, Wis.; Willis 
Motors, Inc., Philadelphia, and Berry 
Motor Car Company, Appleton, Wis. 

Harry T. Hollingshead of the Nash 
Sales, Inc., is in charge of arrange- 
ments for the local meeting of fac- 
tory officials and dealers. 


554 TRUCK FLEET 
OPERATORS IN FIRST 
PUBLIC RECEPTION 


Worcester, Mass., Jan, 30.—Cer- 
tificates of merit recognizing the 
safe driving for twelve months of 
554 fleet operators were presented by 
the Worcester Safety Council at a 
dinner to the drivers at the Hotel 
Bancroft. The drivers employed by 
thirty-one companies in Worcester 
and Worcester county were compli- 
mented by Mayor Mahoney, Morgan 





| 


T. Ryan, registrar of motor ve- 
hicles; Marcus A. Dow of Cleveland, 


a member of the executive commit- 
tee of the National Safety Council, 
and Howard W. Cowee, president of 
the Worcester Chamber of Com- 
merce, 

Certificates were awarded drivers 
for the following companies: The 
American Steel and Wire Company, 
Barnard, Sumner & Putnam Com- 
pany; City Truck Company, Claflin- 
Sumner Coal Dompany, Denholm 
& McKay Company, General Bak- 
ing Company, General Ice Cream 
Company, Holmes Transportation 
Service, Johnson’s Bus_ Service, 
Kalashain Brothers, Inc.; Leo- 
minster Electric Light Company, 
the Nashau Baking Company, Inc., 
of Fitchburg; New England’ Tele- 
phone and Telegraph Company, 
New York and Worcester Dispatch, 
Inc.;' F. D. Perry Company, Wor- 
cester - Powers Coke Company, 
American Railway Express Com- 


pany, Sever’s Express Company, 
Smith & Fyfe, Inc.; Standard Oil 
Company, Union Laundry Company, 
Walker Coal and Ice Company, 
Webster Baking Company, Worces- 
ter Electric Light Company, Wor- 
cester Evening Post, Worcester Gas 
Light Company, Worcester Street 
Railway Company, Worcester Su- 
burban Electric, Worcester Tele- 
gram Publishing Company. 

“Don’t quibble over the right of 
way, forget it and drive cautiously,” 
Mr. Ryan urged. “Then you can go 
home at night and be at peace and 
you'll have no worry that your 
morning breakfast will be inter- 
rupted by the service of a warrant 
for a technical charge of man- 
slaughter.” 

Mr. Cowee told the men that they 
had helped business through their 
excellent operation of motor vehi- 
cles and urged them to spread the 
word of Worcester’s advantages as 
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they worked through the state and 
adjoining states. 

“About 95 per cent. of the motor 
vehicle accidents in the -United 
States last year had but one under- 
lying cause, wool gathering on the 
part of operators,” Mr. Dow de- 
clared.° 

Prof. Charles M. Allen of Wore 
cester Polytechnic Institute was the 
final speaker and gave a demonstra. 
tion of the combustion properties of 
gasoline and kerosene. 

William F. Bennet, president of 
the Worcester Safety Council, pre- 
sided. 

Seated at the head table, in addi- 
tion to the speakers were George H. 
Hill, manager of the Worcester 
Safety Council; Roy L. Brown, man- 
ager of the Hotel Bancroft; Herbert 
J. Kinniery, supervisor of the Wor- 
cester branch of the Massachusetts 
Registry of Motor Vehicles; Robert 
R. Wallace, former preident of the 
Worcester Safety Council and safety 
engineer of the American Steel and 
Wire Company; Councilor Winfield 
A. Schuster and Lloyd A. Blanchard, 
secretary of the governor’s commit- 
tee on street and highway safety. 














1933 SALES WILL TOP 
LAST YEAR, SAYS GRANT 


Chicago, Jan. 30.—Sane solutions 
of the problems that have vexed 
the nation and the world for severa 
years or more bear promise of be 
ing arrived at, ac- 
cording to R. H. 
Grant, vice-presi- 
dent of General 
Motors in charge 
of sales, who ad- 
dressed the Gen- 
eral Motors break- 
fast meeting at 
the Stevens prior 
to the opening of 
the show, and was 
‘the chief speaker 
at the Buick, 
Oldsmobile, Pontiac dealers’ lunche 
eon today at the Palmer House. 

Mr. Grant declared that “the 
are some maladjustments whic 
must be straightened out. Good 
must flow more freely from on 
country to another. Tariff walls be+ 
tween nations must come down, and 
a natural trade must result. The 
debt question is before us, and 
statesmen have been in a bad way 
because they have not had a united 
public opinion. I believe the new 
administration will do everything 
possible to help solve some of these 
vexing problems, and certainly no 
administration will have as great an 
opportunity to do constructive .work. 

“I feel much better about condi- 
tions at the start of 1933 than at 
the start of 1932, because I think 
that general financial conditions are 
better, that the bond market is more 
stabilized and that commodity prices 
have reached the resistent point. So 
far as the automobile industry is 
concerned there are many favorable 
factors; 1,800,000 fewer cars were 
registered in 1932 than in 1931, and 
as only 1,100,000 new cars were sold 
last year, there was a scrappage of 
2,900,000 during 1932; 75,000 fewer 
new cars and 150,000 fewer used cars 
were carried over into this year, as 
compared to last year. This makes 
a market for at least a quarter of 
a million more cars. 

“In addition, people are now less 
afraid to buy cars. It is not sd 
fashionable now to drive a broken= 
down car. The obsolescence facto¥ 
has reached such a point thaé many, 
people will just have to come intg 
the marekt for new cars this year, 
because I do not believe that thig 
country will stand for a lower ecae 
nomic standard of living. We arg 
in a cycle, but inventories are bes 
coming so low that it will shortly, 
drive the public into the market. 

“IT believe that we will sell moré 
cars in 1933 than we sold in 1932.” 


RAILWAYS OPPOSED — 
TO SAFETY MEASURE 


Boston, Mass., Jan. 30.—Street 
railway representatives appeared be~ 
fore the legislative committee on 
civil service to oppose the proposaJ 
to provide against the operation by, 
one man of motor vehicles and other 
carriers of passengers and freight. 
The Eastern Massachusetts Street 
Railway claimed the legislation 





R. H. Grant 





would put it in bankruptcy in thirty 
The bill was sponsored as & 
measure and. an aid to ree 
unemploymenk,, ; 1) 


days. 
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The coloring in these murals is the 
result of intelligent wood finishing. 

Each mural is framed in a tubular 
construction of Haskelite plywood of 
herringbone stripe matched Ameri- 
can walnut face veneers, simple in 
its regularity of pattern, but intrig- 
uing as its serpentines with curvelin- 
ear effect. Each frame is crowned 
with a fluted member which has 
concave surfaces of English ash fin- 
ished in a deep honey color. 

Adjacent to the framed murals are 
two wings of Haskelite, huge plane 
areas using historical walnut faces, 
beautifully matched for figure. 

By softening this Haskelite ply- 
wood through steaming and boiling 
it is readily bent in any direction 
around a comparatively short area. 
In this process the outer fibres re- 
tain their original length and almost 
the entire deformation is due to the 
upsetting of the other figures. By 
designing the panel in the bent posi- 
tion the fibres assume a permanent 


WIRE FILLER TANK 
HOSE 


A new type hose for tank wagon, 
tank car and bulk plant service is 
announced by the B. F. Goodrich 
Rubber Company, Akron, O. 

Known as wire filler tank hose, 
it is available in the 1%4-inch, 
2-inch, 2%4-inch and 3-inch sizes, 
with the same outside diameters as 
the older type construction, which 
makes it interchangeable through 
use of standard type couplings. 

Similar to regular metal-lined 
jacketed construction, except that 
in the jacket a special wire is used 


as filler member, alternating with 
the regular cotton filler strands, 
service tests on this new hose, it is 
stated, have already shown a life 
of five times that of ordinary gaso- 
line hose. 

Wire filler in the jacket of the 
new hose will not permit expansion 
of the jacket and.assures a con- 
stant uniform compression of the 
rubber between the jacket and 
metal lining. 

From the abrasion standpoint, it 
has been found that when the warp 
strands of cotton are worn down to 
the wire, the wear is then retarded 
by the greater resistance of the wire, 
which also holds the hose firmly to- 
gether instead of permitting it to 
break down, 


STEEL BODY PUBLICATION 


The Kirk & Blum Manufacturing 
Company, Cincinnati, O., has just 
published a three-page leaflet de- 
scribing late additions to its line of 
pressed steel commercial vehicle 
bodies and truck cabs. The leaflet 
contains pictures and blue prints of 
- products as well as text descrip- 

on. 





Haskelite Panels at 
General Motors Salon 












eral purpose, heavy milling, | 
fast set-ups, 

The table operates-on a rigid ian 
slide. ‘The spindle is horizontal, 
having 5-inch cross adjustments 
with a quill, The spindle head is 
slidably mounted on a _ double 
column structure providing the 
vertical adjustment. The vertical 
movement is provided with power 
for feeding or raising and lowering. 

Positioning of the head for dis- 
tance between center of spindle to 
top of table and locking is auto- 
matic. 

All functions are operated and 
controlled electrically. Six stand- 
ard line start motors, one for each 
unit, provide the driving means. 
Standard control apparatus all on 
one panel and switches co-ordinate 
with levels and mechanical means 
for complete operation. 

Positioning the spindle and head 
in vertical relation to the table is 
automatic, The desired position from 
center of spindle to top of table is 
selected with a micrometer dial. A 
single small lever at the front ef- 
fects unlocking, feeding to the se- 
lected position and locks automati- 
cally. This positioning is depend- 
able in the entire range to within 
.0005 inch, 

The spindle is mounted on Tim- 
ken bearings in a quill and is pro- 
vided with a range of eight speeds, 
from 18 to 250 r. p. m. selective with 
quick change levers. Ranges of 















full advantage @ the | dailies 
offered. 

Visitors to the General Motors 
salon this year will note in the dec- 
oration scheme a series of mural 
marqueteries, replacing the ordinary 
signpost and adding definitely to the 
beauty of the exhibition. 

These marqueteries are 6 by 12 
feet and are fabricated upon a nine- 
ply Haskelite panel of one piece. 


The General Motors salon at the 
Stevens is an annual feature of 
show week here in Chicago and any 
one who ever has visited this exhi- 
bition will agree that the G. M. spe- 
cial showing of its products is 
beautifully done. The exhibition 
space at the Stevens is beautifully 


proportioned and the decoration is 
always carried out in a way to take 









































That You Can Turn Into Cash 





By H. J. LINGAL and 
O. S. JENNINGS 
Engineers Westinghouse Electric & 
Manufacturing Company 

The demand for continuity of 
service to customers, together with 
the need to reduce maintenance 
costs and increase the safety to 
operators and property, has made it 
necessary to improve the protective 
devices used in the distribution cir- 
cult. In the past this protection 
has been provided by knife switches 
and fuses. Limited interrupting ca- 
pacity of knife switches, together 
with the possibility of abuse of the 
fuse, has made it impossible to ob- 
tain these desirable characteristics. 

Increase in design knowledge, the 
development of new materials, to- 
gether with an increase in knowl- 
edge of arc phenomena and of arc 


FLEET OWNER LISTS 
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LL automobiles, regardless of make, are today 

so mechanically wonderful, so beautifully de- 

signed, that to get your share of 1933’s business ~ 
manufacturers and dealers must keep a steady flow 
of new, forceful and convincing selling ideas before 
your prospects. The best and most reliable method 
of keeping in step with the latest automotive ideas 
is to read the Automotive Daily News regularly. 
This daily newspaper gives you a multitude of 
“tested” selling ideas that are sure-fire money 
makers. And it costs less than a quarter a week 
for this valuable service. 





















This paper keeps you in touch with all business 
activities in the industry. It gives you factory 
news, sales figures of passenger cars and trucks. 
It gives you the news of what other dealers are 
doing and it gives it to you every day when you 
can act on it before your competitors can. 





















Make use of the convenient coupon below now, 
and start the year off right. 

























No. of men No. of No. of 
to see Aute- Vehicles 
OPERATORS Number of Ne. of (Mailing pieces motive er 
HAVING Companies Listings required) Vehicles Contract 
* «+--+ USE THIS CONVENIENT ORDER FORM « « ««e 10 ormore 18,500 22,000 27,000 + 1,600,000 59 
100 or more 1,150 2,100 3,400 700,000 210 
Automotive Daily News, 1,000 or more 75 600 - 1,000 300,000 300 


1926 Broadway, 
New York, N, Y. 


Gentlemen: 






LISTS THAT ARE KEPT UP TO DATE 


Liste that show the Name of the Man to See and the total Number 
of Vehicles 













Inclosed find $12.00 for a one year’s subscription for 
the Automotive Daily News. Or send only $15.00 for two 
years, 






Each Local list is zoned, routed, alphabetically 
indexed, and vocationally keyed 














Address... We can supply 


a local list fer any Territory or a national list 


FLEET OWNER LIST CO. 1817 BWAY, N. Y. C. 


Morris R. Machol 
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Connection with industry .....cccccsccceeens cnnaauniee s0see 









NEW GENERAL PURPOSE 
MILLING MACHINE 


The Devlieg Milling Machine Company, Jackson, Mich., 
has developed a new general purpose milling machine of the 
bed type, which is claimed to embody convenience, range, 
power adjustments and accessibility to meet the duty of gen- 


requiring quick changes and 


speed up to 36 to 500 r. p. m. are 
optional, 

The overarm is of heavy cast iron 
ram type, guided by a vee and flat 


slide and locked through heavy 
“Tee” members. 
The spindle speeds are quickly 


changed by levers at the side and 
rear of the spindle head. 

The controls for the table feed 
and starting and stopping are at the 
center front of the machine and are 
duplicated at the rear of the table, 
so that it can be operated from both 
sides. Two levers operate the feed 
and rapid traverse in either direc- 
tion, and a third operates the start- 
ing and stopping for the spindie ro- 
tation. The rapid traverse can be 
operated while the spindle is run- 
ning or stopped. The feed changes 
are with quick-change levers at the 
front, below the feed control levers. 

The control for the vertical ad- 
justment is conveniently located at 
the front of the bed within easy 
reach and access of the operator’s 
position. The changes are made by 
sliding gears shifted by knobs at the 
front and top of the column. 

The spindle head is provided with 
power vertical screw feed with 
quick-change gears, giving a selec- 
tion of eight rates of travel, two to 
twenty inches per minute. This is 
operated by an individual motor 


(Continued on Page 14) 








Circuit Breaker Protection 
For Industrial Circuits 


interrupters has made possible the 
construction of circuit breakers oc- 
cupying small space. These .ame 
devices are capabie of rendering per- 
formance superior to that given by 
older apparatus, At the same time, 
low cost to the user is obtained, to- 
gether with safer and more satis- 
factory service. Safety construction 
of apparatus, together with tests of 
unusual severity, assure a product 
capable of providing a degree of 
protection to property and dife which 
is considerably more than that ob- 
tained from knife switches and 
fuses, which in many cases can be 
tampered with and handled while 
the circuit is alive. 

The new circuit breakers are suit- 
able for every broad application in 
all varieties of distribution circuits 
within the scope of their rating. 
Standardization of dimensions pro- 
vides for economical application. 
The scope of application of these 
devices is the field now filled by 
knife switches and fuses, together 
with many applications in which 
small oil and carbon circuit breakers 
are now used. This field, in generai, 
includes such applications as switch- 
boards, panelboards, load centers, 
meter entrance equipment and in- 
closed switches, — 


SAFETY SEAL FOR 
MOTOR OIL 


The Gulf Refining Company has 
just brought out containers for its 
Gulfpride motor oil provided with a 
seal that guarantees te the pur- 
chaser that the contents of the can 
is as represented on the label. 

A Goldy seal, made by Aluminum 
Seal Company, New Kensington, 
Pa., is put on over a specially de- 
veloped nozzle, made by Williams 
Sealing Corporation, Decatur, Wil. In 
use, this seal must be broken and 
destroyed before the contents of the 
can can be reached. 
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“LOOK OUT FOR OLDSMOBILE” 


. - say Dealers-at the Shows! 


* 


THE EIGHT-CYLINDER TOURING COUPE 


It happened at the automobile shows . . . in New York especially. must pulf hard... . Maybe you were there. ... If you were, you 
--- Dealers were there by the hundreds... looking around... 
comparing notes.... Eventually, they would come to the 1933 
Oldsmobiles ... the new Six... the new Straight Eight. Their 


eyes would open ... they’d walk around and smile. Here was the 


know this is true... . if you weren’t, ask any dealer who was, .. . 
He'll tell you .. . “Watch out for Oldsmobile.” . . . He'll be right, 
too, and sales records at the New York Show prove it . . . more 


than three times as many as in 1932. . . . For years, Olds- 


thing they were looking for . . . a line with sales appeal . . . a line 
so smart that the crowds practically mobbed it. . . . Style without a 
peer ... big, impressive cars .. . long wheelbases . . . powerful 
motors. Not just a new line or curve here 


and there . . . but wholly new in appear- 





ance ... beautiful . . . hardto resist. . . . 
And the prices are down low . . . near the 
bottom. ... Dealers were thrilled ... and 


said so.... For this isa year when a car 





mobiles have been “the cars that owners recommend”... 
and when you add style leadership to this . . . and really 
thrilling performance . , , and prices sensationally low .. 
you have a prize-winning combination. ... 
There is time yet to get in on it... and 
quite a number of choice territories are 
available... . So write now to the Sales 
Manager, Oldsmobile, Room 15-139... . 


General Motors Building, Detroit, Mich. 


The New Six, the New Eight, Two General Motors Values 


Oldsmobile now can often arrange very attractive dual franchises 
k with other General Motors cars, through B. O. P. Sales Company. 





-- 





AUTOMOTIVE DAILY NEWS, TUESDAY, JANUARY 31, 1988 


Passenger Car Advertisements 


Better Read Than Last Year, 
Says Liberty Survey 


(Continued from Page 5) 


Four basic appeals remained ap- 
proximately unchanged in 1932 from 
stopping power they enjoyed in 1931, 
but by remaining in approximately 
the same position, they definitely 
Jost ground in comparison with the 
other appeals, since the interest in 
advertising as a whole showed an in- 
crease for 1932 over 1931. 

These appeals might be analyzed 
as less utilitarian than the six pre- 
viously mentioned. They might be 
judged as being less closely in sym- 
pathy with the theory that adver- 
tisement readers in times like these 
are more interested in a practical 
and direct explanation of a prod- 
uct’s usefulness. 

1, Emulation, although enjoying 
@pproximately the same attention 
value rating as in 1931, moved from 
the above average position it held 
in 1931 to a below average position 

1932 because of the relatively 
gher ratings of all 1932 adver- 
tisements. 

2. Fear, although also rating about 
the same in 1932 as_in 1931, also 
moved from the above’ average po- 
sition it enjoyed in 1931 to a below 
average position in 1932. This, in 
spite of (or because of) the fact that 
it was a more popular appeal with 
advertisers in 1932, moving up from 
sixth to third place in point of the 
number of advertisers using this ap- 
peal, (Perhaps people have lost 
their capacity for being scared.) 

3. Sex (or romance), is still a 
strong puller for both men and 
women, but, ranking merely at the 
same level in 1932 as in 1931, it ac- 
tually shows a relative loss of ef- 
fectiveness. In 1932 it was only 15 
per cent. above the average for men 
instead of 34 per cent. above as in 
1931. In 1932 it was only 25 per 
cent. above the average for women 
instead of 142 per cent, above as in 
1931. In spite of the fact that not 
only the 1931 Gallup tests, but many 
earlier years of coupon returns 
would indicate that the sex or ro- 
mantic appeal has tremendous stop- 
ping power, magazine advertisers, in 
point of the number of advertise- 
ments using this appeal, ranked it 
down from ninth place in 1931 to 
thirteenth rlace in 1932, 

4. Quality was the characteristic 
that apparently ranked higher in 
1931, when economy or price ranked 
low. Now the picture is changed, 
with economy moving up and qual- 
ity moving down from a stopping 
power of 38 per cent. above the 
average for men readers in 1931 to 
only 2 per cent. above the average 
for men readers in 1932. And from 
42 per cent above in stopping power 
for women readers in 1931 it dropped 
to 8 per cent. below average in 1932. 
The judgment of advertisers, again, 
contrasts with the apparent vote of 
the public for advertisers, who, from 
the point of the number of adver- 
tisements using this appeal, ranked 
quality fifth in 1931, moved it up to 
first place in 1932. 

The second factor for which the 
499 advertisements in Liberty, Col- 
lier’'s and Saturday Evening Post 
were analyzed was illustration. 

Advertisements were rated accord- 
fing to four general types of illus- 
trations and according to the type 
which carried no illustrations what- 
goever. 

1. Photographs of People. Adver- 
tisements of this type are still 
among the best in stopping power. 
In rank of attention value ratings 
they moved from third to second 
place for men readers and stayed in 
first place for women readers. Ad- 
vertisers guessed right this time, for 
this type of illustration remained in 
first’ place so far as the number of 
advertisements using it was con- 
cerned. 

2. Drawing of people. Advertise- 
ments carrying this type of illustra- 
tion also had apparently the same 
general degree of stopping power, 
averaging more than 10 per cent. 
below average ratings for both men 
and women ieaders, 

3. Photographs of product were 
decidedly higher in attention value 
ratings in 1922 than in 1931. They 
moyed up in poirt of rank to first 


place in stopping power for men 
readers and moved up to tie with 
photographs of people in first place 
in stopping power for women. 

4. Drawings of product, while rel- 
atively in the same position for men 
readers in 1932 as in 1931 (and 
thereby rating a lcwer score in com- 
parison to the average for all 1932 
advertisements), rated definitely 
higher for’ women in 1932. This 
might be taken as an indication of 
the fair sex’s increasing interest in 
practical things. 

5. No illustration. This type of 
advertisement aiso remained in 
about the same position in 1932 as 
in 1931— which rank was right 
down at the bottom—more than 50 
per cent. below the average stopping 
power for all advertisements. Ad- 
vertisers, themselves, must have for- 
seen this trend for although the 
number of advertisements using 
“no illustration” ranked third in 
1931, this group ranked last in 1932. 

Here, again, we find the practical 
side of life registering greater inter- 
est than the ephemeral. We also 
find some indications that might be 
encouraging to the automotive in- 
dustry. 

1. Automotive Equipment. Al- 
though the average for all adver- 
tisements of this type of product 
was below the average for all ad- 
vertisements published, attention 
value grew from 38 per cent. below 
the average for men readers in 1931 
to only 12 per cent. below in 1932. 
And from 71 per cent. below the 
average for women readers in 1931 
to only 25 per cent. below in 1922. 
This might indicate that the job of 
keeping tne old car patched: up is 
being taken seriously. 

2. Passenger Cars. The increased 
attention value ratings of all adver- 
tisements of this type might be 
taken to indicate that there is not 
only a desire to patch up the old 
car, but a growing feeling that a 
new car would be a big help. Where- 
as all passenger car advertisements 
were just 3 per cent. above the aver- 
age for men jn 1931, they are now 
17 per cent, above the average and 
whereas they were 33 per cent. be- 
low the average for women in 1931, 
they are now only 14 per cent. be- 
low the average. 

3. Gas and Oil. This product, 
which is still being used widely be- 
cause cars of one kind or another 
are still managing to keep their four 
wheels together, dropped from 3 per 
cent. below the average in interest 
for men in 1931 to 22 per cent. below 
in 1932. And from 29 per cent. be- 
low for women readers in 1931 to 36 
per cent. below in 1932. 

4. Clocks and Watches, For some 
reason clocks and watches show a 
definitely growing interest. Where- 
as advertisements for this type of 
product rated 22 per cent. above the 
average for men in 1931, now rate 
37 per cent. above the average. 
Whereas this type of product rated 
4 per cent. above the average for 
women in 1931, now rates 36 per 
cent. above the average. People ap- 
parently feel that they have to get 
to places on time these days. 

5. Food advertising is also rating 
higher in attention value. While 
men are naturally not as much in- 
terested in food advertising as wo- 
men, from an attention value rating 
of 50 per cent. below the average 
for men, food advertisements have 
moved up to only 20 per cent. below 
the average in 1932. So far as women 
are concerned, attention value rat- 
ings for food advertisements have 
shown a slight increase from 4 per 
cent, above the average in 1931 to 
6 per cent. above the average in 1932. 

6. Proprietaries. Advertisements 
of this type remained at about aver- 
age interest for men in 1932 as in 
1931, but for women interest dropped 
from 71 per cent. above the average 
in 1931 to approximately average in 
1932. The intangibilities in life, for- 
merly so important to women, ap- 
parently have given way under cur- 
rent conditions, 

7. Men’s toilet goods seem to be 
in approximately the same position. 


men in 1931, these advertisements 
dropped to only 5 per cent. above 
average in 1932. And from 4 per 
cent. below average for women in 
1931, the score dropped to 19 per 
cent. below in 1932. 

8. Women’s toilet goods show 


about the same picture. All ad- 
vertisements in this group dropped 
for men from 6 per cent. above the 
average in 1931 to 24 per cent. be- 
low in 1932. And, although women 
are still highly interested in this 
type of advertising, the 1931 rating 
of 79 per cent. above the average 
yields to the 1932 rating of only 50 
per cent. above the average. 

9. Soft drinks dropped somewhat. 
From 3 per cent. above the average 
for men this group dropped to 2 
per cent. below the average in 
1932. And from 33 per cent. above 
the average for women in 1931, it 
dropped to 19 per cent. above the 
average in 1932. 

10. Radios still run considerably 
above the average in stopping power, 
but yield from 34 per cent. above 
the average among 1931 men readers 
to 22 per cent, above average, and 
from 58 per cent. to 19 per cent. 
among women readers. 

While all four-color advertise- 
ments, on the average, enjoyed 
about the same attention value in 
1932 as in 1931, the fact that all 
black and white advertisements 
showed an increase ip attention 
value dropped color’s stopping power 
advantage from 34 per cent. above 
black and white in 1931 to 24 per 
cent. in 1932 for men, and from 179 
per cent. above black and white in 
1931 to 33 per cent. above in 1932 
for women. 

The only product classification ap- 
parently to do a better job in color 
in 1932 than in 1931 was gas and 
oil, which might tend to counter- 
balance the very bad showing indi- 
cated for black and white gas and 
oil advertisements. Whereas, gas 
and oil advertisements in four col- 
ors were 35 per cent. better than 
black and white in 1931 for men, 
they had 88 per cent. greater stop- 
ping power in 1932. And from 65 
per cent. greater stopping power than 
black and white for women in 1931 
the differential goes up to 104 per 
cent. in 1932. 

Conclusion 

These data were derived from 
only the 499 page advertisements 
published in the first four months’ 
issues of Liberty, Colliers’ and Sat- 
urday Evening Post studied by Per- 
cival White, Inc. As the investiga- 
tion progresses, the size of the sam- 
ples will be increased because the 
new advertisements each week will 
be analyzed and their ratings tab- 
ulated with previous advertisements. 

At the conclusion of the White 
investigations, an extensive report 
will be published giving figures on 
basic appeals, illustration, product 
and color, right up to date and, in 
addition, elaborating on these classi- 
fications for many additional sub- 
division points of analysis. 

This report will be brought out in 
book form and will be a companion 
volume to the report, “Variations in 
Reader Interest Among Different 
Magazines—or How Choice of a 
Magazine May Affect Advertise- 
ments’ Attention Value Ratings,” 
now in preparation by the research 
department of Liberty Publishing 




















NEW GENERAL PURPOSE 
MILLING MACHINE 





(Continued from Page 12) 


drive. Feeds up to four to forty 
inches per minute are optional. The 
DeVlieg type feed screw, hardened 
and ground, is used. 

The table is of heavy box sec- 
tion. The slide is of the vee and 
flat construction, operating on hard- 
ened steel bed ways and employing 
the square lock gib, all automati- 
cally lubricated under pressure, 

The table controls have a range 
of sixteen feeds, from .8 to 32 inches 
per minute and a rapid tranverse of 
250 inches per minute, both opera- 
tive in either direction. This range 
derived from a gear box, driving a 
hardened and ground, large diam- 
eter feed screw equipped with the 
DeVlieg automatic back lash re- 
mover, providing a positive move- 
ment to the table with permanent 
absence of back lash. Feeds up to 
1.6 to 64 inches per minute are op- 
tional. 


The entire unit is constructed so 
that engagement of rapid traverse, 
or the feed, is completely without 
shock, electric motors and elements 
being used for the controls. This 
unit provides for automatic cycles. 

This machine is completely elec- 
trified, no clutches being employed 
to operate any of its functions. Six 
motors are required as follows: 


H.P. R.P.M, 
Main spindle . 20 1200 
Rapid traverse.... 3 1800 
TOE 0.65.6500\00660 — 1800 
Vertical feed .... 3 1800 
Automatic lock... 1/2 1800 
EE gb n6ececuse 1/4 1800 


All except the twenty horsepower 
motor are housed inside the struc- 
ture with ample ventilation acces- 
sibility. 

The electri€ comrols are mounted 
in an inclosed self-contained panel. 





N. J. MOTOR TRUCK CLUB 
OPPOSED TO INCREASE 
IN FEES, SAYS WAY 


Newark, N. J., Jan. 30.—The Mo- 
tor Truck Club of New Jersey will 
oppose energetically the Princeton 
survey's recommendation to increase 
motor truck registration fees $2,000,- 
000 it was said yesterday by Alfred 
D. Way, executive secretary of the 
organization, 

“Taxes are taxes,” Mr. Way said, 
“regardless of how they are collected. 
Motor truck operators in New Jersey 
are no different from other citizens. 
They cannot possibly stand addi- 
tional taxation. 

“In suggesting that New Jersey 
license plate fees be increased the 
proposers of the measure haven't 
given the subject sufficient thought. 
They’ve compared this state with 
places like New York and Pennsyl- 
vania, instead of with Maryland and 
Massachusetts. 

“Bills to reduce registration fees 
have been introduced in Arkansas, 
Georgia, Kansas, Massachusetts, 


Minnesota, Nebraska and Tennessee, 
These seven states are inducing 
owners of motor vehicles to con- 
tinue operation. It should be re- 
membered that registration of cars 
throughout the country has steadily 
declined the last two years. 

“The Motor Truck Club also is 
opposed to the diverting of motor 
vehicle funds to the ‘general funds.’ 
These moneys are dedicated to a 
specific purpose and should be segre- 
gated for that purpose in order to 
take care of the outstanding bond 
obligations.” 





ADDS FIVE NEW BUSES 

Worcester, Mass., Jan. 30.—Five 
new “metropolitan type buses,” 
painted a brilliant orange, with 
blac ktrimming, will start operation 
on the Lake View line early in 
March, according to Howard R. 
Whitney, general manager of the 
Worcester Street Railway Company. 
The new buses will have a seating 
capacity of forty-four and a total 
capacity of sixty-one passengers. 
They are equipped with specially de- 
signed seats and will embody all the 
latest principles of motor bus design. 





1932 Car-Truck Output 
Totaled 1,431,544 Units 


(Continued 


Canadian production made up the 
remaining 2,139 units, of which 1,561 
were passenger cars and 578 were 
trucks. 

A summary of production in the 
United States and Canada during 
the past three years is shown in the 
following table, based on figures re- 
ceived from 131 manufacturers in 
the United States, thirty making 
passenger cars and 111 making 
trucks (nineteen making both pas- 
senger cars and trucks). The total 





from Page 1) 


number of manufacturers heretofore 
reported as 144 has been reduced, 
due to certain establishelments go- 
ing out of business, discontinuing 
manufacture of automobiles, 0. be- 
ing merged with other establish- 
ments). Figures for taxicabs in- 
clude only those built specifically 
for that purpose; figures for trucks 
include ambulances, funeral cars, 
fire apparatus, street sweepers and 
buses. Canadian figures are sup- 
plied by the Dominion Bureau of 


6 Statistics. 
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Cogporation. Year and Passenger ¢Taxi- Passenger 
a a Total Cars Trucks cabs Total Cars Trucks 
TITLE CERTIFICATES January 273,221 232,848 39,406 967 10,388 8,856 1,532 
February ........ 330,414 279,165 50,398 851 15,548 13,021 2'527 
March '...... 396,388 329,501 65,466 1,421 20,730 17,165 3,565 
FAVORED FOR MASS. | apr fo 0000000 444.024 372,466 71,092 486 24,257 «20,872 3,385 
May seeees ee 420,027 300,928 58,559 440 24,672 21,251 3.421 
SEE ; : : 15,090 12/194 2:896 
MME. ssanes 265.533 221,829 43,328 376 10,188 8,556 : 
i me See ee ee Oe he he 
ee : 7 7,957 5,623 2'354 
T. Ryan, registrar of motor vehicles, October Smee nee 154,401 113,226 40.593 582 4,541 3,206 1,335 
iva | November ....... : 153: : 5,407 3,527 880 
a Se — : rr December ........ 155,701 120/833 33/443 «1,425 5,622 4225 1'397 
ns oe pe Total (year) 3,355,986 2,775,809 571,241 8,936 154,192 125,442 28.750 
January ........ 171,848 137,805 33,531 512 6,496 4,552 1,944 
motor cars. The measure was spon- February Se aang 219,940 179.890 39,521 529 9,871 7,529 2342 
> aie’ ; 230.834 45,161 410 12 : 
sored by State Senator Newland H.| april. 332735572! 336'939 286,252 50,022 665 17°18 14/083 File 
Holmes of Weymouth. sey te et 
John W. Downs, of the Insurance | July .. ; 183,993 34,317 180 4,220 3181 1060 
Federation of Massachusetts, said | August : 155,321 31,772 104 4.544 3,426 1,118 
September .....-- 140,564 109,087 32,338 141 2'646 2°108 538 
the cost of enforcing the law was | October .......... 60,142 57,764 21,727 651 1,440 "761 679 
prohibitive and that it would be November eran 68,867 48,185 19,683 999 1,247 812 435 
iii Keita Ge ennai ecember .......- 121,541 96,753 23:644 «1,144 2432 2,024 408 
Holmes said a similar law had Total (year)...2,389,738 1,967,055 416,648 «6,035 82,621 65,093 17,528 
worked favorably in Pennsylvania, | January ......... 119,344 98,706 20,541 97 3,731 3,112 619 
resulting in a 35 per cent. reduction | February" ......1: 117.418 94,085 23:308 25 5,477 4,494 983 
March ; 99,325 19,560 14 8.318 6,604 1 
in insurance rates against thefts,| april .2222577777° 120/906 27,389 31 6,810 5,660 1180 
which had practically ceased there. May sea eskbhdann x 157.683 *24,539 13 8,221 7,269 ‘952 
Bills of sale could be forged easily, | July .°'''°':°""" : 94.678 o1aase Tata e703 $99 
Holmes said, but there had not been } August * 90, 75,898  *%14,416 9 4,067 3,166 901 
an instance’ of a title forgery, “He [Semeur ccc" tise gee inane a Fa EE 
would make the title fee $1, which,| November .....' * 591557 47,293 #12025 239 2204 1369 335 
in view of the decrease in insurance | December .....:.. 107,403 85,908 21,204 291 2,139 1,561 618 
—_ he _— —_— would} Total (year)...1,370,728 1,134,422 235,187 1,119 60,816 50,718 10,098 
not mean an increased tax on car |— ~~ 
g TRevised. (1) Includes: only factory-built taxicabs, and not private. passenger cars 


From 16 per cent. above average for owners. 


converted into vehicles for hire, 
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ift’s CHRYSLER 
for VALUE | 
in 1933 


* 1933 CHRYSLER SIX BROUGHAM 


™~ - Five other body Ivpes 
er" ei 9a to *10S3 





**eTHE FINEST CARS EVER 


* 1933 ROYAL EIGHT 
SEDAN a 


Special equipment extra) 
Four other body types 
#945 tu *1195 





* Four great Chryslers covering four great markets... 1933 
: CHRYSLER SIX SEDAN SRA 
83 horsepower; 117-inch wheelbase. Six body types from J; 
PS o 8795 to $1055. Automatic Clutch $9.50 extra on Sixes 
* Low- priced Plymouth Six for the widest market... 
All with patented Floating Power engine mountings 1933 
ROYAL EIGHT SEDAN 
e 90 horsepower; 120-inch wheelbase. % q +) » 
3 Five body types from $945 to $1195 
* For one overhead, the greatest coverage offered by any . ’ 
. ¥ 5 | . ‘ 1933 
franchise ... that’s why Chrysler dealers are so happy. eo.) 81395 
108 horsepower; 126-inch wheelbase. 


Five body types from $1355 to $1595 
We cordially invite any dealer to write for confidential 


information about the Chrysler and Plymouth franchise. 1933 


CUSTOM UNPESTAL SEPAN SQOQe 


Six bedy types from $2895 to $3595 


CHRYSLER SALES COBPORATION, DETROIT, MICHIGAN |. he ALL PRICES F. 0. B. FACTORY * 
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FISHLEIGH URGES REVISION 





IN CAR DESIGN 


By WALTER T. FISHLEIGH 
Consulting Engineer, Detroit 


As engineers we may well rejoice that there is imme- 
diately ahead opportunity for engineering leadership to give 


to the automobile operating public the greatest combination 


of improvements the world has ever seen. E 
and figures are at hand which justify radical changes, the 


public is eminently forward-minded, the economics of a 
receding depression call for marked improvement and real 
economy to make sales and the stage is set for engineering 
departments to transform this moratorium of hesitancy into 
an offensive of progress and of sales. 


Without courage 


and foresight, 








today’s automotive-engineering pic- confined in both its width and 


ture is uncertain and disturbing; 
but, with these, the same picture be- 
comes an _ inspir- 
fA ing challenge to 
s engineering to 
i fight its way be- 
A yond threatening 
H present-day limit- 
ations which, for 
want of a better 
term, I have 
called _ super- 
st andardiza- 
tion, and to ac- 
complish feats 
more far-reaching 
and more important than industry 
has yet seen. 

What engineer, today, dares say 
that axles, either front or rear, are 
desirable parts of automobiles, just 
because we do not yet know the 
advantage of separately sprung 
wheels? 

What engineer dares say that 
gasoline is the proper fuel or even 
that the Otto cycle is the proper 
operating cycle, just because we can 
look around and find them in most 
automotive engines of today? 


Who says that the place for the 
rear seat is over the rear axle; that 
is, high up to assure vertical clear- 
ance, narrow so as to crowd it in 
between the wheel housings, thus 
Subjecting it to all the jolts and 
throw and side-sway that are in- 
herent in a location over the sup- 
porting wheels? 

Who says that hoods and front 
fenders and running boards and 
rear fenders and trunks and spare 
tires must be separate and protrud- 
ing from the body, and the body 





W. G. Fishleigh 


length? 
Who can defend, from an engi- 
neering standpoint, the recent 


standardized fallacy of obtaining 
greater speed and greater accelera- 
tion by installing larger and larger 


~AMDQLQALLE TOURING SPFELS_ 
(Cro gCowmtry; Non-Traffich 
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FIG. 1—Increase in automobile 
touring speeds from 1902 to 1932 
(1942 estimated) 


engines, and cutting out more and 
more weight and durability, instead 
of streamlining, and thereby re- 
ducing the opposing air resistance 
to one-half or one-third? 

What engineer can say that the 
present standardized separation be- 
tween chassis and body should be 
continued, along with their super- 


Engineering facts 





fluous weight, their controversial 
parts and their antagonistic de- 
signs? 

Who says that clearer vision in 
front is not desirable and not neces- 
sary? The present development of 
marker posts on the front fenders, 
whereby a driver is supposed to 
estimate his latitude and his longi- 
tude, would be a joke for high-speed 
vehicles if clear vision in front were 
not so serious a matter. 

Who says that new models every 
year, whether a company has any- 
thing worth while to bring out or 
not, are necessary or desirable, 
either from an engineering or a pro- 
duction or a sales viewpoint? 

Who says that all cars should look 
alike, regardless of price or pedi- 
gree, and that every feature of every 
other car must be copied, expertly 
and untiringly, until one cannot tell 
the most expensive car from the 
cheapest if one cannot see the 
nameplate or the wheelbase? Body 
lines, fenders, radiators, hoods, 
louvers, headlamps, windshields, 
general chassis arrangement, brakes, 
free-wheeling, radiator fly-screens— 
all have so copied and photostated 
and recopied that we have in Amer- 
ica today practically not only stand- 
ardized design but also standard- 
ized style and fashion and appear- 
ance, from which designers and en- 
gineers and managements dare not 
depart. Individuality and character 
and distinction are lost in produc- 
tion super standardization. 


But recently we reached a situa- 


tion even more amusing. All models 


became so nearly alike that no one 
could copy from any other and get 
variation enough to make a new 
model. So some wide-awake sales 
engineer conceived an idea for put- 
ting it over on the competition by 
just hanging two units of each ac- 
cessory on the car instead of one; 
then, presto! new models and new 
advertising resulted. Every engineer 
has seen them. Two tail lights, two 
stop lights, two pair of parking 
lights, two spare wheels, two horns, 
two rear-vision mirrors, two vanity 
cases, two clocks, two speedometers, 
two smoking sets, two non-inter- 
changeable sets of keys. 

All this has transpired in the face 
of the most tremendous and inspir- 
ing opportunities for originality and 
craftsmanship and _ discriminative 
design that the world has ever 
offered to engineers and to manu- 
facturers. What engineer can de- 
fend the use of power-consuming 
“air-claws,” which the public has 
lately been taught to accept as 
standard in order to “doll up” an 
otherwise unattractive exterior? 











WHERE DOES BUSINESS GO FROM HERE? 


FORD 


Can Henry Ford ever come back? 


GENERAL MOTORS 


Did General Motors choke itself at Stock-Dividends-Banquets in Wall Street? 


titanic struggle for control of General Motors.—A,. P, Sloan or R. H. 


TECHNOCRACY 


What is Technocracy doing to Automobile Dealer Profits? 


Who are the Technocrats? 


HOOVER 


Who caused the present Ford shutdown? 
disembowel Wilfred C, Leland financially when he “absorbed” the Lincoln Motor 


Why did Henry Ford 


ompany? 


Who will win the 


Grant? 


Why did the American Public boot Herbert Hoover down the “booby hatch’? Can we expect anything 
more from Franklin D. Roosevelt? 


VANE 


Why did Vane resign from the N. A. D. A.? 
of Directors attempt to suppress his explanation of his resignation? 


bombed in Chicago since his explanation was secretly published? 


BLUE BOOK 


Why did certain members of the N. A. D. A. Board 


Why have print shops been 


How did five men in Chicago acquire the Blue Book and Red Book ‘or themselves, taking the enormous 
earnings as private profit when this used car guide actually belonged to 300 members of a non-profit 


organization? 


JUNK YARD GOSSIP 


How many Independent Automobile Dealers will be slain in the war between Ford and General Motors? 
How many Ford and General Motors Dealers will go down while wiping the Independents off the slate? 


What is the matter with Nash, Chrysler, Hupmobile, Auburn, Hudson, Packard, Willys-Overland and 
Studebaker? Can they survive against the pressure of the titans Ford and General Motors? 


Should you remain an Automobile Dealer, or get out while you have one pair of pants left? 


How 


much money did you lose between 1920 and 1932 as dealers while eighteen car manufacturers earned 
over 2,7 billions of dollars final net profit? Do you expect to remain in the automobile business without 


= 


Is the 


knowing the answers to questions that control your future? 
Capitalistic System doomed? 


Should Fascism (castor oil) 


Politico-Economic ideals in America? . 
Will the United States extradite Samuel Insull from Greece for Public Utilities Stock Frauds? 


” 


Read the answers in 


or Communism replace present 


American Politics, World Economics, and the 
Automobile Outlook, 1933-1935 


By C. A. VANE 


For Eleven Years (Till Feb. 1, 1933) General Manager National Automobile Dealers Association 


5878 DeGiverville Ave., 
St. Louis, Mo. 
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FIG. 2—The total resistance of conventional sedan is double that of 


the tear 
Head lamps, license tags, horns, 
bumpers, exposed axles, steering 


rods, spotlights, door hinges, door 
handles, protruding fenders (front 
and rear), spare wheels and tires, 
tail lamps, stop lamps and radiator 
statuettes are protuberances that 
not only produce great resistance 
as they “claw” into the airstream, 
but would prevent satisfactory air 
flow even though the main auto- 
mobile body were to be fully stream- 
lined. As it stands today, the auto- 
mobile is a fit subject for a clinic 
in some aerodynamic hospital, and 
particularly for the attention of the 
aerodynamic surgeon-in-chief, 


The foregoing observations might 
be far-reaching enough and provok- 
ing enough for several years of en- 
gineering argument and for several 
“new models.” The most important 
question before us today is the ques- 
tion of the general adaptability, or 
lack of it, of the modern automobile 
for high-speed travel. 


In a paper before the S. A. E. in 
1931 the writer said: 

“If we start out today to design 
a fast automobile and were not 
handicapped by precedent and 
fashion, our new automobile would 
not look, act or be mechanically ar- 
ranged like present automobiles.” 

The statement is more true today 
than it was then. Moreover, it is 
not a criticism of automobile 
engineering and automobile design 


-drop car 


as they have developed over the last: 
three decades. I have personally, 
been familiar with and have had a 
small part in this development, and 
well appreciate its merit. The state- 
ment is merely a frank recognition 
of the fact that progress and im- 
provement have recently developed 
the automobile into a strictly high-, 
speed vehicle. It is a further recog- 
nition that fundamental considera- 
tions underlying such features as 
air resistance, fuel economy, riding 
comfort, clear vision, aerodynamic 
beauty and grace, for highway. 
vehicles traveling through the air at 
speeds from 50 to 100 miles per hour 
are entirely different from those for 
vehicles whose speed is, say, 25 miles. 
per hour. Automobile speeds are in- 
creasing and give to these funda- 
mental considerations an increas- 
ingly critical importance. 


(To Be Continued) 


YOUNGSTOWN STEEL PLANTS 
AT 20% OF CAPACITY 


Youngstown, O., Jan. 31.—Steel 
plant operations in the Youngstown 
district are estimated this week at 
20 per cent. of capacity, the highest 
rate in almost seven months, as a 
result of resumption of operations © 
at several plants in the Mahoning 
valley. 











VOLUME VS. PROFITS DISCUSSED 
BY ALLENTOWN (PA.) JOBBER 


(Continued from Page 8) 


we keep that fact in mind. When 
we reach that point where we are 
at a disadvantage and where our ex- 


penses make it improbable that we 
can compete on a profitable basis, 
that is where we stop. As an illus- 
tration of this, our sales territory ex- 
tends sixty miles from our ware- 
house in one direction, while in an- 
other direction the limit is twenty 
miles, 

“In line with our general policy 
to meet present conditions on the 
basis of established facts rather than 
theories, we have revised our credit 
requirements to meet the changes 
that have occurred within the loca) 
credit structure. It is quite obvious 
that we are in a better position with 
the merchandise on our shelves than 
by exchanging it for accounts re- 
ceivable of doubtful value. 

“In our territory there is little 
necessity for the jobber to incur 
serious credit losses. All the mem- 
bers of our jobbers’ association are 
co-operating as far as their ledger 
experiences are concerned. The re- 
ports are a guide for the member 
jobber who really wants to establish 
his credits on a sound basis. 

“The manner in which a member 
may obtain a report on the ledger 
experiences of othey members is as 
follows: The member writes on a 
special request card the name and 
address of the customer on whom 
the data is desired, together with 
the amount owing, and whether past 
due. This card is forwarded to the 
secretary of the association, who 
then communicates with all the 
other members and receives their 
reports. This information is then 
retained until the next regular meet- 
ing of the members at which time 


the, tary takes all these requests 
dad rehe 


rh 
i 


ds the reports as tabulated 





from the information he received. 

“The members of this wholesaler'’s 
association have at no time entered 
into agreements or understandings 
to act in concert to enforce credit 
lines, Each member uses his own 
judgement and the failure of any 
one to heed the plain warnings that 
are conveyed in some of these re- 
ports must eventually lead to losses 
and regrets. In our own business 
we do mot hesitate to close ac- 
counts when the reports indicate 
this to be the best plan. Such ac- 
counts are then placed on a strictly 
Cc. O. D. basis. No doubt we lose 
sales as a result of this, but it also 
helps us to avoid losses and many 
other troubles” 

What can the wholesaler do to 
retain the good will of his custom- 
ers, to inspire a friendly feeling, 
even though he must hew close to 
the line in his business dealings? 
Gehringer & Horlacher have found 
that informal get-together meet- 
ings to which all their customers 
are invited bring good results, To 
make these meetings interesting, an 
expert is engaged to talk to the 
men on some particular phase of 
service work that is of interest to all 
repairmen. These talks are followed 
by round table discussions, after 
which lunch is served to all the 


guests. 
While such a plan involves a 
considerable expenditure at the 


time, it is an event that is not soon 
forgotten. The cost is charged to 
advertising and it is the only ex- 
penditure for advertising made by 
this wholesale house. The attend- 
ance at these affairs usually runs 
close to six hundred, It is in this 
manner that Gehringer & Horlacher 
find an opportunity to maintain 
social contact with their customers 
and stress the human side of busi- 
nees associations, 
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Port Authority’s Building 
Recommended to Industry 


New York, Jan. 30.—An invitation 
te investigate the advantages of the 
mew Port Authority Commerce 
Building at 111 8th Ave is being 
urged upon manufacturers and dis- 
tributors of automotive parts by the 
Port of New York Authority. 

The new structure, which occupies 
the entire block bounded by 8th and 
Sth Avenues, West 15th and 16th 
Streets, Manhattan, already has at- 


| house, terminal, factory, office and 
| loft space, together with its mam- 
moth size, demanded engineering 
and architectural ingenuity. 

“The principal significance of the 
terminal, however, is not its size but 
| the contribution it makes toward 
| solving some of the most urgent 
| transportation problems of our time 
|The day is past when freight dis- 
| tribution may be regarded as pure- 
| ly a railroad problem. It becomes 
|increasingly apparent that trans- 
portation methods are directly re- 





tracted attention from automobile | lated to community economics 


interests through the part played by | 


“Engineering studies have proved | 


the motor truck in the operation of | that terminal-handling time con- 


the union inland freight station. | 
The latter occupies the basement 
and most of the first floor of the| 
building. 

According to the contention of of- 
ficials and the real estate depart- | 


ment of the Port Authority, location | —~— 


in the Port Authority Commerce | 
Building offers unusually good ac- | 
commodations for practically every | 
phase of the automotive business. | 
One of the first leases that has been | 
signed for space in the upper floors | 
is that of a manufacturer of wheel | 
parts. 

In discussing the buiiding and the 
appeal it offers to the automotive 
and other industries, Commissioner 
Howard S. Cullman, chairman of the 
freight terminals committee of the 
Port Authority, pointed out that in-# 
efficient terminal methods make 
necessary frequent handling. 

“The fact,” he said, “that most 
goods—from pianos to eggs—are 
shipped in less than carload lots 
caused duplication of trucking and 
handling operations. This—the L. C 
L. problem—has been a real burden 
to the shipper, the manufacturer | 
and the consumer. 

“Inland Terminal No. 1 is in the 
nature of a direct frontal attack on 
the L. C. L. problem in Manhattan 
It is a gigantic building, the largest 
in the world as to cubic content. Its 
mechanics are in a broad sense those 
of a great package post office 

“In the past Manhattan terminal 
efficiency has been gravely ham- 
pered by the fact that onlv one rail- 
road actually runs its tracks onto 
Manhattan Island. The other rail- 
roads serving the port district have 
maintained thirty-eight separate 
pier stations on the waterfront. To 
and from these stations freight was 
lightered in cars shunted on barges 
from railheads in Jersey. 

“To and trom these thirty-eight 
stations the trucks of Manhattan 
shippers travelled when freight was 
sent or consignments received on 
different lines. Inland Termine! 
No. 1 has brought unity and econ- 
omy to these operations. All goods, 
via amy and all railroads can be 
delivered to the terminal. Incoming | 
goods are distributed here. A ship- 
per’s truck can now deliver al] out- | 
bound goods and receive all inbound | 
goods on one haul at one point 

“Freight sorting operations are 
carried on in the basement of the 
building amd supervised by the rail- 
roads through a joint operating | 
company. From __ tthe basement, | 
freight sorted and assigned to the | 
line designated by the shipper is 
loaded om to trucks, trailers or | 
tractors. As fast as these are filled | 
they proceed to Jersey railheads 
via the Holland tunnel or ferries 
Inbound loads are brought to the | 
terminal on the return trip 

“In many respects, the terminal is 
a novel structure. It is, for example, 
a railroad terminal which no trains 
enter, being entirely served by moto! 
vehicles. Further, it has been an 
axiom of the Port Authority that 
all enterprises must become self- 
supporting. For this reason ihe 
freight handling facilities on ihe 
first floor and basement have been 
topped by a fifteen-story, modern 
office and loft building. Inland Ter- 
minal No. 1 will, in this fashion 
become a self-liquidating project 

“Sixteen freight and truck eleva- 
tors make it possible for manu- 





facturing tenants on upper floors to} 


lead and reccive goods from their | 


| stitutes one of the major items in 


transportation cost. Inefficient and 


| antiquated methods of dealing with 


freight and trucking questions re- 
sult directly in increased handling 


| costs—a bill which the ultimate con- 


sumer of goods foots.” 


ANOTHER TRUCK TAX 
BILL APPEARS IN 


(Continued from Page 4) 


the state. The salient feature of the 
bill is that the owner would pay an 
accident fee when he registered his 
car. For private automobiles the 
fee would be $16. The injured per- 
Son would be entitled to damages 
regardless of who was at fault. The 
amount payable would be deter- 
mined by a schedule much the same 
as in the department of industrial 
accidents. 

Another petitioner wants further 
regulation in the issuing of policies 
of insurance on motor vehicles. 
This proposal would have dealers in 
motor vehicles, speed and power 
boats prohibited from purveying 
their wares unless the lease of re- 
ceipt for sale is also in substance 
an insurance policy against fire, 
‘theft, property damage or personal 








Starting 1 
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MASS. LEGISLATURE 


liability. Such policies would run 
for the life of the vehicle so long as 
it was operated in the state. The 
premiums would be levied upon the 
purchaser at the discretion of the 
dealer. Vehicles coming into the 
state would have to procure this 
protection. 


Representative Philip Barnet of 
New Bedford would have the legis- 
lature pass a bill to authorize ap- 
peals from rulings or decision of the 
registrar of motor vehicles to the 
board of appeals on motor vehicle 
liability policies and bonds. At the 
present time the appeal is to the De- 
partment of Public Works, of which 
the registry is a division. 

Mr. Barnet would also authorize 
the registrar in his discretion to 
issue a new license to any person 
acquitted in the Appellate Court, or 
after an investigation or upon hear- 
ing he could issue a new license to 
a person convicted in any court ex- 
cept to those convicted of driving 
under the influence of liquor who 
would be required to wait the usual 
year, or to a person convicted of 
leaving the scene of an accident 
without making himself known. 





BIRMINGHAM PLANS 
SHOW FEB. 6 TO 8 WITH 


Birmingham, Ala., Jan. 30 (UTPS). 
—The date for the Birmingham 
Automobile Show has been set by 
the Birmingham Motor Trades As- 
sociation and will be held February 
6-8 at the Municipal Auditorium. 
A small admission charge of 10 cents 
for adults and 5 cents for children 
will be charged this year for the 
first time and proceeds will be do- 
nated to charity. 

Dealers taking part in the show 
are: Edwards, Chevrolet; Wood, 
Chevrolet’; Drennen Motor Car 
Company, Buick, Pontiac and Chev- 
rolet; Hanna Motor Company, 
Crawford Auto Shop, Lincoln and 
Ford; Stout Motor Company, Reo; 
Pennington Motor Company, Grah- 
am; Pioneer Motor Company, Cadil- 
lac, La Salle, Oldsmobile; Mc-Cor- 
mack Brothers, De Soto and Pack- 
ard: Scouten Motors, Inc.. Stude- 
baker, Pierce-Arrow, Rockne, and 
J. F. Oates, Chrysler. 





Here’s What The Experts Say— 


“Graham-Paige Motors, having set the 
style for the industry last year, confirms 
it for 1933.” 

—from AUTOMOBILE TOPICS, January 7, 1933 


“The combination of sharply sloping 
radiator grille and skirted fenders is a 
popular 1933 feature, introduced on the 
Graham in 1932.” 


“New Graham body lines are even more 
pleasing than those which these style 
leaders had last year.” 

—from MOTOR, January, 1933 


“The distinctive departures from the con- 
ventional with which Graham Jed off in 
1932 are now shown to better advantage 
through clever touches revealing new 
lines or emphasizing the former ones.” 


“The trend in body styles demonstrates 
that Graham was a year ahead of time 
with its wind-resistive cars.” 

—from MOTOR LAND, January, 1933 


“The Style Setter of the year was the 
Graham, whose famed stream lines were 
first made apparent at last year’s shows.” 


“Announced by Graham as the ‘year-in- 
advance’ car and so described by more 
than a few automotive commentators, 
it lived up to predictions.” 


“Most of the new models of 1933 will 
imitate it in one or more features; nota- 
bly, inthe dropped fenders, the extremely 
slanted front, the smoothly curved rear.” 


—from TIDE, January, 1935 


“At the Graham preview, the company’s 
theme song for 1933 is ‘The Most Imi- 
tated Car on the Road.’ And of course 
Graham is sticking close to the pattern 
it cut for 1932 in the way of body 


styling.” —/rom AUTOMOTIVE DAILY NEWS, 
January 6, 1933 


“Graham is amply justified in claiming 
to be the most imitated car on the road.” 
—from STEEL, January 16, 1933 


GRAHAM- PAIGE MOTORS CORPORATION — DETROIT 


trucks on their own _ premises. | 
Ramps run directly from the street | 

| to the second floor. One end of the | 
building is devoted partly to offices | 

while the remainder is now avail-| 

able for warehouse, loft and light 
manufacturing space. | 

“This multiplicity of functions, | 
eombining in one building, ware- 


een ened 


THE MOST IMITATED CAR ON THE ROAD 
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; ‘CUMULATIVE NEW PASSENGER CAR 


In this table, 42 states and the District of Columbia Returns for to- 
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States 


Chevrolet 
La Salle 
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Chrysler 
De Soto 
Plymouth 
Cadillac 
Pontiac 
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REGISTRATION STATISTICS, DECEMBER, 1932 


day: Louisiana 











WILLYS-OV-R-D GR’P NON-AFFILIATED MANUFACTURERS 








HUDSON GROUP | STUDEBAKER GROUP 
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Idaho i l i “| 1 1) | - 4 1 a { 1 1| eo: a oe A 1 41 
Miinois 1 45) 3) 48 | 7, 20; 3 50; 23 2 31] 9) 18) 9 1 28) 36) 12) 3] 1,432 
Indiana | 27, 33] “2, 8 ~~ «18 28] (12) 12] rT | 4 4 6 5) 1 5. 739 
Kansas | mC; 12] 4 6 1j 7] 4 ; 4] ] 1, 2) 2 3 2 1} 541 
Kentucky | 23| 2 25 | 1| 10 6 17} —s«14 ] ee ae 3) 19] 857 
Louisiana _ | | 6] 1 é| 6 13,3 4 3 | 2\ 1 Ree 2 ly i4f 
Maine | 4| ! 4| 4 2| 6| l | | 2 2 1 sr 97 =f 
Maryland | 44, «10 54] 1j 22 27] 50, Sil iT 52] | 3.CSj pean 1: 5| 3) 916 
Massachusetis | 68; 4 ml | 37 19| 56 | 18) 5| 23 | | 5| 16, 35 36,4 14) 3] 1.365 
Michigan { 77| 25} 102, S33} SCt«éT 29) 99] 25) 25 | 6) | 26; 27; | 9% ‘16 16) 3] 2.983 
Minnesota i 15) 2i 17} ; 24] 20) 1 21 | | 58 4S 3 —SC«daAY 732 
Missouri | 27 ] 27| 315} 14 32] «22 1 23 | 1| 6 21 12| 15 8| 1] 1,344 
Montana | 1 | 1| | | ‘| | | | | | \ ] ] ] | 40 
Nebraska | 2 | 2] 4 3) 7| 8| | 8] { j 3 4 . ..  Ume.hUOUm..llLlULr 
Nevada ‘| | | | | rt | 3 i oe 
New Hampshire | 4) } 4| | 4| | | 8 | oo ade De eee 
New Jersey | 71 6 77 | lif 35 43) a9, «43 14 57 | 5| 10! 19 33 3 3187 13) 9} «2.293 
New Mexico | | 1| | 1| 2) 3| | 1{ | 1 } 1| j | 186 
New York | 62 14 76 | 14 34) 70 118| 59 9 63 | 9| 18} 35| lj 55 35 15 13| 2,507 
.N. Carolina 42; —C«*SS 47| l 8) 4| 12| 4| 4| 3) \ 4) i E 2 5 1| 3if__—«i«.64 
I i chica nn cietninggal ean hii iiausdl cation Msinget Risen’ | i sn ciaaga ional riage Retains etn itn cca 
Ohio | 136; 26) 162} 4) 82; 40) 126] ‘105; 4 109 | 8| 14) 45 38) 4) 30, S37 8| 8} 4.664 
Oklahoma — | .0C<‘“ “a. st... © Uy ee | ee 7| 1 | _ 2 ll @ it i} °&«| 641 
Oregon | 2 1| 3] l 4 6) 10} ‘1 | 1] 3) | sj 2 1 10| l 3) | 303 
Pennsylvania | _181| _—28 209 | 9 91) 86) 186] 130 5| 135 | 2| 22/ 82 81 | 62 22 35 | 5,926 
Rhodelsland | 11) 1 124 1 4) 4 9; =o | 1] 5; 4 6) ; a ©6~Co 5) { 296 
Seuth Carolina | 8) | 8} | 7| 2| 9| 1| 1| 2] i j | 3) | l 2 { 6 | 44 
South Dakota | 1| | 1] 4 | | | ] ‘ 
Utah “| 1; | 1} { 1| | \ | | 
Vermont | 8 2| 10| | | l 
Virginia | 23,—i(‘i‘éCS 33 | | 11| | 
Washington | 25 > wo lj 23; 
West Virginia | 20) 2) 22 | 6) 
Wisconsin | 25 7j 
Dist. of Col. | 35 1) 6| 1 
Line Total | __1187 | 75 
Group Total | | ’ 1384 | | 
Alabama, 1931 | 5 | 5| 
Arizona, 1931 | 1 1} on 
Arkansas, 1931 | | ; | ‘| 
California, 1931 | 29,36 65{ 24 | 
Connecticut, 1931 es 18} 7 25 | 5 | 
Delaware, 1931 aa 3} | 3] | 
Florida, 1931 | 31 24 55 | t 
Georgia, ‘1931 au] ae 9 11] 1 
Idaho, 1931 | | | 
Hilinois, 1931 | 42 19} 61] 11) me 
Indiana,1931_ | 3820, 58 | 2 45 47} 88 C~<Ci‘«‘ 91] 3 13 18 8 12 23) 11! 4) 54 1.814 
Kansas, 1931 | 2718 45 | l | 14 14] 45 ] 45 | 1 1| 3. C22 3, 6| 1,553 
Keptucky, 1931 | 15, 3 18} | 28) aj; m0UCUCUD ~ 29 | 4) a | ee | 1,006 
Ee a ee | | ee ee ee ee ee | ee eee . ss 5 @ «4 hf - 1,061 
ee a Um Ue LC Ll lcd Ur h ULh Ud Uv 6 2) 2 5| 192 
Maryland, 1931 | 26 10 36 | 7 | 40) 47|—*-24 8) 32 | 5 ao|.|606UmselrtCSC(<‘i‘ia“h CCC‘ 1,568 
Mass. 1931 | 89 30 119] —«:18 «Sof 77| «24 6 30 | 7, «12, «20 16 3 6 31 18 19 | 2,049 
Michigan, 1931 | _104| «48 152; —CiHsi( sit“ ti«iYYCCCKCSSCsaT 66 | 10) | 45,43) lil 36,487 4,872 
Minnesota, 1931 | 5| ‘Ii 16| ' 24) a; sO 34 | | 1| 8) 8 | _-23 6| 4) 3| 1.129 
Missouri, 1931 | —27,—SS—«210)_ 37] 7 | 27 34, =«St—<“‘<ité‘«‘ 70 | 4) 25 18 1841 19) 9) 3) 9| 1,953 
Montana, 1931 | a. ee ne a a 4] l 1| ] 1| | | 68 
Nebraska, 1931 | 3 3| 6| 1| | 18 io} 3)0OC 25 | ! 2 2 t 4@ 1| 3| 2] 626 
Nevada, 1931 | 3 3 6] 1 1| [4 fami | | ] | a De et 7 a... 
N.Hampshire,"31] 1 2 a, [a | ; 2] | 1 es Aa oe 106 
New Jersey. 1931 | 46——=«15 61} ~=«:14 / 100 114, +57.~=«2WT 74 | 10 11 26 25 21 87,31 7; —-22| 2,734 
New Mexico, 1931 | a | -  o- — “2 “1| 1 <2 3 247 
New York, 1931 | 95,45 140 | 29 | 244, 273) —«2116—i—“(ité«C 156 | 15 35 56 50, «17; 249) 108 33; 34| 6.121 
N. Carolina, 1931 | _26 10, 36| Pa 14) 4j;0—ClUidS) Ge wy; 4 1) 3) 2 7 5) ] 5] 1817 
N.Dakota,1931 [| 7 ‘lf | a: oe 2| { 4 of a. ood ee no ; 
Ohio, 1931 ——=«<Y'S (siédz3——“(~<“;*‘iYS™*~“‘““ !St*‘“‘CR;CO*#*«*MSOY:OO™~™#OCBS 308) SO 354 | 19) 58 67—S—*~“‘<‘ TSC 33) 50} 7106 
Okiahoma, 1931 | 3,7 10; 4 i ae | a oe “if 6 1 2 - . 4 | | 1,185 
Oregon, 1931 | 4 1 a. <n rT 20 _. 3 10 | 2 ‘1 (| ee ee ee 5| 3| _919 
Pennsyivania, 1931] 141 ‘67 208, «33 | 264 297] +297, ~Ss«36 333 | 30 149 120 94 41, 192,117) 32| 48 | 9.222 
Rhode Island, 1931), 14; 7 “21| 7, | 14 21| 8! | 8 | 3, 2 3 3 1 9 3 9) a 
So. Carolina, a, 1931 | 7 1| 8| l io =St=éi“‘é‘i‘OYYO!™!OC~«é ,;té‘(<; 1| i 2 2 ] 1| 2) 1| 736 
Seuth Dakota, 31,1) 1| 2) | | 7 i _ fa 6 | 4| | 1| 2 | 3} | 2| | 
Viah, 1931 .. = 1 | ] 1 . 
Vermont, 1931 | 5 2 ‘ 
Virginia, 1931 5 ae mr, | 


Washington, 1931 | a 
Ww. W. Virginia, | 1931 | 15 
Wisconsin, 1931. | 25 
D. of Gol, 1931 | | 

Line Total,1931 | 1050! | ; 
? Group Total, ‘31 | | j 1592 | | | | 2140 | | } 1836 | | | | \ | | | | i 
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MILLION! 


New Willys the hit of America 
..» More than a million people attend 
showings in the first 12 cities reporting! 








@ Already the new Willys 77 has scored a 
great hit—both with the public and the indus- 
try. “America’s most modern car”—that’s the 
verdict of other cities where Auto Shows have 
already been staged. At the New York show 
alone more than 280,000 people saw the new 
Willys cars. .. Sales were the greatest since 
1929... Willys-Overland reported a greater 
increase over last year than any other com- 
pany. No wonder that many new dealers are 
signing up with Willys-Overland. Keen mer- 
chants, appreciate that to get maximum profit 
in 1933 they must sell the car that appeals to 
the maximum number of people. . . The new 
Willys 77 has more big, decisive arguments 
in its favor than any other car in the field. It 
offers Patented Floating Power at world’s 
lowest prices—lowest time payments—lowest 
operating cost—lowest upkeep. It’s America’s 
first low-priced car of full streamline design. 


Wherever a Willys 77 is parked, it is certain 


to be the center of an interested crowd. It’s 
easy to sell acar which arouses so much pub- 
lic enthusiasm. 
Willys 77 makes it the ideal car for today’s 
reduced pocketbooks. The car travels 28 to 30 


..+ The economy of the new 


miles on a gallon of zas. Four passengers can 
ride for less than a cent a mile for gas and oil. 
Other strong selling points include: All-steel 
bodies, soundproofed and weatherproofed—— 
roomy, comfortable interiors—speed of 70 
miles an hour—new double drop “X” type 
frame for extra strength and rigidity. See the 
new Willys cars at the Coliseum, Space 3, 
Also Special Exhibit, including commercial 
. at the Audi- 
Michigan Boulevard at 


cars, al! during Show Week. . 
torium Hotel... 
Congress Street..... We suggest that you 
write for full details of the unusual profit- 
building Willys franchise to Willys-Overland, 
Inc., Tole- 
do, Ohio. 


Full streamlining removes ledges 


and air pockets, increasing speed by 


5 miles an hour. 


WILLYS 77 


$395 Po iM ah 


to $475. Time payments as low as $5 a week. Willys Six 
99 Prices, $595 to $675, Willys-Knight, with sleeve-valve 
engine, $695 to $775. Prices and specifications subject to 
change without notice. . . All prices f. 0. b, Toledo, Ohio. 





THE OLD WAY 


HEADQUARTERS DURING CHICAGO SHOW - AUDITORIUM HOTEL 








